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Abstract

The objective of this research is to 1) to study the marketing channel for the white shrimp
business in Nakhon Pathom Province 2) to measure the marketing efficiency of the white shrimp business
in Nakhon Pathom Province The research model is a qualitative research. The population is white shrimp
farmers in Bang Khaem subdistrict. Mueang Nakhon Pathom District Nakhon Pathom Province Sample
Were 6 white shrimp farmers using specific selection methods. There are selection criteria which are the
owner of the farm Have more than 2 years of experience and have an area of 2 rai or more in shrimp
farming. Data were collected using Structured Interview, data analysis by Content Analysis, Data
Organizing. Data display and the results show that

The results showed that 1) Shrimp farmers have only distributed one white shrimp channel
offline channels and 2) Offline distribution channels are more effective than online distribution channels.
Because it is more efficient in transportation and distribution than online sales, farmers do not need to
store shrimp or store shrimp for sale online because shrimp is a short-lived product. Although offline
product flows have longer lines than online, the offline product performance is more consistent and
consistent than online products. From the Swot Analysis, it is found that farmers' strengths are stable
customer groups, weak points, single-channel income Lack of new knowledge in shrimp sales. Opportunity
is that eovernment agencies come to help and support the obstacles, namely the economic slowdown.

And being pressured by middlemen

Keywords: White shrimp farmers, Offline marketing
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