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Marketing Mix Factors affecting the Decision to Purchase Processed Pork

Products in Nakhon Pathom Province
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Abstract

The objectives of this research were 1) to study level of marketing mix factors affecting the decision
to purchase processed pork products in Nakhon Pathom province and 2) to study marketing mix factors
that influence to decision to purchase processed pork products. This research used the quantitative research
methodology. The results showed that level of marketing mix factors were high level in average and the
decision to purchase processed pork products was high level in average also. The results of the hypothesis
test showed that marketing mix factors: product, price, place and promotion influence the decision to
purchase processed pork products statistically significant. According to the coefficient prediction (R2) it
was found that these factors could exactly predict 44.20 percent. The order of influences are as follows:

place, promotion, product and price.

Keywords: marketing mix factors, decision to purchase, processed pork products
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