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Abstract

The objectives of this research were 1) to study the level of satisfaction with the marketing mix
of mobile banking users in Nakhon Pathom Province 2) to compare satisfaction with the marketing of
mobile banking service users in Nakhon Pathom Province According to personal factors This research
used the quantitative research methodology. The results showed that satisfaction level with the
marketing mix of mobile banking users in Nakhon Pathom Province In overall, it was found that it was at
a high level. When considering each aspect, it was found that the price was at the highest level. The
distribution channels are in a high level. Production level is in a high level. The marketing promotion
aspect is at a high level. Personal factors of the users such as age, occupation, status, and monthly
income are different, resulting in satisfaction with the marketing mix of mobile banking users in Nakhon
Pathom Province with statistically significant differences. Gender and education were different, resulting

in satisfaction not significantly different.
Keywords: Satisfaction, Marketing mix, Mobile banking
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