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Green Designing with Community Brand Building “Sufficient, Sell,
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Abstract

This article aims to study the environment friendly desien and the story of building a brand by
relating with the community where has the notion to produce environment friendly products and has
self-reliance by using the environment friendly design or sustainable design to be concluded as a guideline for
any community or people who are interested in but might not have enough capital to adapt for or simply
produce community brand by themselves. About the products and services that focused on sustainable
design and notion, the community starts from decreasing the expense and became more self-reliance, and
increasing more income by selling. The building of community brand that is quite small and not that wide
marketing, the consumers are necessary. The recently consumers’ current are more interested in environment
friendly products and the products which have services and production that more focus on environment
and health. Therefore, the sustainable design and simple community brand building can help community’s

products or the community itself to become more interesting and noticeable for customers.
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