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A study of Motivations on Cosmetics Purchase Via Online Channels:

A Case Study of Consumer in Nakhon Pathom Province
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Abstract

This research aimed to: 1) study the level of motivation on cosmetics purchases via online
channels of consumers in Nakhon Pathom province; 2) compared motivations between rational and
emotional purchases; 3) compared overall personal motivation factors. This research was and concluded
with a qualitative approach. The research samples were 394 people. Data was analysed by means of
percentage, mean, standard deviation, t-test, f-test and Scheffe’s method. The research findings are as
follows: 1) The overall level of motivation on cosmetics purchased online channels of consumers in the
Nakhon Pathom province were at a high level. When classified according to each aspect in terms of rational
and emotional purchases were also at a high level. 2) The motivations to purchase (by rational and
emotional measure) were not significantly different at .05 level 3) Personal factors have only age factor
that effect on, Nakhon Pathom consumers, with regard to motivation via online channels. The overall

difference was statistically significant at .05 level

Keywords: online sale, cosmetics, motivation
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