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Abstract

The objectives of this research were 1) to study level of use of services of department stores in
Nakhon Pathom Province through the Marketing mix and 2) to compare level of use of services through
the Marketing mix classified according to personal factors. This research used the quantitative research
methodology. The samples were collected 400 samples. The results showed the overall level of services
through the Marketing mix were high level on the average and each Marketing mix showed the same
result. The results of the hypothesis test showed that comparison on the overall level of use of services
through the Marketing mix that distinguish from gender, age, education, salary income and occupation

difference with statistical significant at .05
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