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Abstract

The objectives of this research were to 1) study and comparatively analyze the needs for flexible
benefits, 2) study and compare personal factors contributing to differences in employees' flexible benefit
needs, and 3) evaluate and propose appropriate guidelines for designing flexible benefits. The sample used
for data collection consisted of 242 employees at Company XYZ. However, in the process of comparative
analysis and hypothesis testing using inferential statistics, the researcher screened and utilized only the
primary population groups with an adequate proportion, namely Generation X and Generation Y, totaling
228 respondents, to prevent statistical inaccuracies. The instrument used for data collection was a
guestionnaire. The statistics used for data analysis included frequency, percentage, mean, standard
deviation, the Mann-Whitney U Test, and the Kruskal-Wallis Test.

The research findings revealed that: 1) Employees’ overall satisfaction towards current benefits was
at a moderate level (Mean = 3.24), with the health aspect having the highest satisfaction. Overall, the need
for flexible benefits was at a high level (Mean = 3.75), with financial security and health being the highest
needs. The hypothesis testing results comparing generations showed that Generation X and Generation Y
employees had statistically significant differences in their needs for flexible benefits at the .05 level in the
aspects of family support, time and leave, financial security, leaming and development, and lifestyle.
Generation Y exhibited a higher average need than Generation X in all aspects where differences were
found, with the most significant differences observed in the learning and development aspect, and the time
and leave aspect. 2) The comparative analysis of personal factors showed that factors including tenure,
gender, education level, and average monthly income resulted in significantly different needs for flexible
benefits at the .05 level. 3) Based on these findings, the researcher proposed an appropriate guideline for
designing flexible benefits, which is restructuring into a Core Plus Options Plan. This involves designating
health insurance as the core benefit for all employees and converting other budgets into credits for optional

benefits, allowing employees to choose according to the needs of each generation.

Keywords: Flexible Benefits, Benefit Needs, Generational Differences, Human Resource Management
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Employer of Choice 98191434 [11]
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WAYNTATIATIANGIY

nmainanudesnsiiudsundadly wndnsesmaneuunusnialsgnisda alafnsuvuangu
(Flexible Benefits) il suftyvulounsaiainisuuuainsgiuifisn (One-Size-Fits-All) #lainoulanddndaly
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5. NFBULUIAALUNTTITY

INNINUNMUITTUNTIY ] wazauddefiieades §ideldhnsdunssiduusiedvun iy
nseunAnlun15Ide Tnsudadu fuusdasy (Independent Variables) Ao Tadudruyana Fsdansiziain
WUUT18994UIAAYDY Nurilhana Waesaelae et al. [21] Squiunan1sAne w93 Natthamon Santiwong [22]
wag Pramoch Thammakom et al. [23] Us¥nauad8 LA 818/13LUBLsTU 2AUNITANYT @anlunInause
dunisu din oldladedeifiou wazengau dmiu duusanu (Dependent Variables) fio AufeInTg
afarnisangu §Aduldsuunasdusznavoandu 6 d1u TasdnaBannssnuesuiem fsd Mfia Aoudahs
it [10] Uszgndldsaufunguiiddutuanudesnisvennalad (121 WWun 1) Fuguamuasdin 2) fuaseunia
3) fufuauaziaviiey 4) Muanasiunmanisiy 5) dMumsidsuiuasiau was 6) dulaialag Tne
anansauansnudiusvesaudslefnnd 1

fuUsdasy (Independent Variables) fuUsmu (Dependent Variables)
Yaduduymaa (Personal Factors) ANURRINITaTARN1SEANEY (Flexible Benefit
1. vwe (Gender) Needs)
2. 919 / 1awelLsTu (Age / Generation) "l 1. Frugunmuasiin (Health & Life)
3. 33AUN13ANY (Education) 2. fuAsoUAT (Family Support)
4. @aunwaNsa (Marital Status) 3. uiuaIuazaIN15Vu (Time & Leave)
5. fiu133U (Job Position) 4. Frupusiunm1anIsaY (Financial Security)
6. &31im (Department) 5. Punsiseusuasiaun (Leaming & Development)
7. melsaderaiion (Monthly Income) 6. aulanalagd (Lifestyle)

= a oo
AINN 1: ﬂi@ULLu’Jﬂ(ﬂIuﬂ’ﬁ’ﬁ]U

fiun: Wasana Sangthum (2025)
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N133381509 NMsfnwAudeinisataninisdang ulungumiinausisaiuaisty vien XvZ luasail
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WJun153 9818 9US w1 (Quantitative Research) 71y a1 uszTaui33 7818961579 (Survey Research) lngld
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AaTeazidensialull

1. UseynIuagnqueiogng
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FegtuIImeansvesls 81 (Taro Yamane) Nsgdumnantieduiosas 95 langudegietus 181 au 14
WMsduiegrauuLUstunil (Stratified Random Sampling) AMsLaluelIdU wardueeedne (Simple Random

Sampling) lnedaifivfeyanaunduitanysalldass 242 au agrslsinu endnidesrruaainndeunieaddnan
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va o

vuinnguidegeiinanssiuann §Iselddansonieldiomzussvinsngundn 2 ngu léid Generation X
(118 Aw) uay Generation Y (110 av) sundunduiedisillinasouaunfgiuboyunu 228 au

2. wiesdlefldlumside

iwsesdlofldReuuvasuaa (Questionnaire) fintslassasrsoaniu 4 dw léud Toyatiadedruynna Ay
fiawolasoaiarnistaqiu anudesnisatafnisdangu (6 fu) uazdolausuuzifisiiy LuvasUANHIY
n13ns19deUAMLTissnsadaionn (Content Validity) 91ngmsanand 3 v Tnsdaidendofi fa1dvd
AMuABAAdDs (100) aust 0.50 Fuld Fmdamnfiarsandadefiluriuinausioon 1 4o dwalitorauatuauysel
$ifi1 10C Wiy 1.00 NNt wagHuN1IMANALLE eI (Reliability) Tnavlunaaesld (Try-out) funinau
30 AW WUIANdUUsEANS wearwenseuLIa (Cronbach’s Alpha) Wiy 1921 dawiudiuauiianele waz
941 dwfudesnsatainig deegluszdugenn

3. nMaiiuTiuTiudeya

Wiustusiudeyan1uguuuuseulal (Google Forms) Tugianfiausuiinu 2568 - unsimu 2569 uaz
anflunsesadeunuaNysaivesleya (Data Cleaning) Aouhlviasievina

4. mywnzitoyauavadanily

ya o yqu\lwo

ol 3duldsunuuasuauaznsIvaounLgndesaNy sl vesteyaiFousesuda fiduldideyald
Ussnanauazdinszismelusunsudiiogunieadd nglafansandenldadnlimunzauiudnvurveinisuanuas
Toyauazdennandowiu ieldlunsneuingUszasduarnmadevanuigiurensisegisgniosmiumdn
s st vunadaililunisiiesesitoya feasndoadolui
4.1 anmanssauun (Descriptive Statistics)
adAdenssaungnihunldii sosursdnuvaialuvesnguiiegauazagunmsnvestoya Tnodl
neanBuanadendadnded
4.1.1 A (Frequency) uasAn¥enay (Percentage) Ifdmiunsinneiteyaladediuyang
voagfmeunuuasunu (i e eng/iiueisdy sefunsine aaunmausa sumisnu ey eldiedede
\Wau uazony
4.1.2 Aade (Mean) wazdruidoauuaasgIu (Standard Deviation: S.0) T¥dmiunsinses
sefuaufianeladeatafinisiiagiiu wagseduaudesnsatainmsiangu Tnslunmsuanumneasuuuiaie

a v

F9ua A ELN U NITWUIYIIALLUUVBY Best & Kahn [24] F94A1UIIAINUNI19UB98URTAIATY (Class Interval)

X

[

Wi 0.80 FeanunsamuuaLnuginIswlanansuuRaseanly 5 seau sl

'
=

o A0y 4.21 - 5.00 mne Sanufianela/anudesnislussiu wndige
o A0dy 3.41 - 4.20 mnefi Sanuiansla/anudesnislusedu an
o Auady 2,61 - 3.0 vanefs damnufiela/arudesnsluszdy Ununans
o Auads 1.81 - 2.60 vanefs damufianela/aruesnslusedy doe
o A0y 1.00 - 1.80 mnefa fanufiansle/anudonisluseiy dosiian
4.2 affdeeysnu (Inferential Statistics)
afmTseuuugniniiitevnaovausignuuSouiisuauunne Tnefidunouazadaldad
421 manageutennand ssturesnisuanuasteya (Test of Normality) founisvadoUasmf gy

Fdeldvihnmsnageumsuanuasunfivesdeyadieadi Shapiro-Wilk wuitAianuuaetiu (pvalue) fidiaenin .05

(p < .05) Feuswirdayaiinsuanuadludnuazliuldsnd (Non-normal Distribution) sgnafitfudndty
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4.2.2 nsidaifuounisiunin (Non-parametric Statistics) iilasvndeyaldidulunudeonnas

ya o

Uewuveswaiinsiitnes (Parametric Statistics) lumunisuanuaswuuund gidedadentdadfueumiunsnly
AINAFDUANULANAS TALA
4.2.2.1 adfiuuul-nid g (Mann-Whitney U Test) dsildnageuiIsuiisuainuuwaneig
o v a g "\ oa g a o ' a a ' ' ' .
voaiawlsAuiuiadu 2 nquidudasereiu W nsWIsuiisunnuunnd195enIanNgy Generation X wag
Generation Y %58N15t 38U UANLANANITEHINNGUINATIE LAZLNANE]
4.2.2.2 @nfnsana-10add (KruskalWallis Test) thanlinadouis suiiig UauLana19896

wUsAuifinnnndi 2 ngauwuly laun sedun1s@inu aonunmausa dwmiany aenu seldededediou waze1gnu

7. HAN15I9Y

nnsivsausndeyainngudiegrantinnuuien XYZ s 242 au Rdeldihdeyauusziianauas
thiaueramsliaet nedndeshdemudduingUssasdussnsidedts 3 4o del

1. HamsfnwkardnseiuSeuiisuanufenisatainistangu (TuunauiaueLstu)

1NN1TIATILVEIUA (Gap Analysis) seninsauitaneladeaiainisdagduiuaiudesnisaiainig
Sangu wui Sasuasiuamnansulivesinunanifnaugeania (-0.79) sesaanfosuiuaiuaziian
Y191 (:0.66) Feazieuliifiudalaym (Pain Point) ndniiesdnsmnswdly veninismussduiiunaulafie
AuFesnslusl (New Demand) Fadunguaiafinisiosdnslaiinedszyliunnou loun anusosnisatainiss
AsoUAT: (3.65) warsulaidled (3.42) Joyadessindidliifiuededmauiiitiouarsuuuunnudosnisves
winawldiudsuudasuanifuegsduds sisd luduneunsneaeuliouifisunnuunndnsssnitaaiuelsdu
ilondnidssnnunannindeunsadinnuuianguiogisiuansistu §idelddanseddianznguuszanndn
16TuA Generation X (118 Aw) uaz Generation Y (110 Aw) sy 228 Au Tunsnagevauufgiuleoyuiusig
anm Mann-Whitney U Test

A19°90 1 NaMTIeTeiilieuiieurudeansaiafnistareuiiuunmunesdueaia Mann-Whitney U Test

— ” . o . Gen X GenY
URANNADINITAITANITEANRYU p (Sig.)
(Mean Rank) (Mean Rank)
PIUFUAMASTIN (Health & Life) 11334 115.75 782
AuAsauAT? (Family Support) 104.44 125.30 .016*
Tuauazaiinau (Time & Leave) 101.93 127.99 .003*
AuunenIansdu (Financial Security) 104.42 125.31 .015%
miﬁ'auﬁuazﬁwm (Learning & Development) 100.60 129.41 .001*
lawalag (Lifestyle) 10253 127.34 .004*

N o @ o

*lydAnNanaNIEaU .05

o '

1NAITNT 1 NANITNAGBUANLAFIUNUTY NINUNGU Generation X Uag Generation Y flA114#BIN1S

'
aad o

atafnisBanguuanssiuegradituddynisadfnszdv .05 Tu 5 du leun Aueseunsh duiuauaziaiinnu

A1uAMUTUAImMINITEY Aunsiseus agiau wazauladalad lnewudingu Generation Y fisgdu
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N zl

AUFDINTEINIINGN Generation X lunndAfinuanauande Silseduguamiazdin dudeiliny
ANUUANAAT LﬁaqmﬂL‘i‘]ua‘;”aamsﬁugmﬁwﬁmmmﬂuﬁaqmsmﬁauﬁu
2. wamsinesiSeudisuiladvdimyanaiiviiliinudesnsaiannisdanguunnsaiy
NnsieniFeuiisudedudiuyanadu o idsaremiudoinisaainisdaveu Inevinnisnaaoy

AMULANAAIEADR Kruskal-Wallis Test wag Mann-Whitney U Test adlanslun1s19il 2

M990 2 nanTieTeAUisuiieutadediuyarandmasienudeinsaafnsdaveuy

Uadedu dAnagou dumw AsauAdd’  dwary nsdu ms ladl dguwa
yAAa 1281 Boul  dled
LA (Mann-Whitney U) .59 98 .039* 81 81 14 LONEY
AU (Kruskal-Wallis) 11 94 .043* 77 33 48 WANFN
n5ANEN
AN (Kruskal-Wallis) 74 26 58 24 34 99 liuensng
ausd
AU (Mann-Whitney U) 86 62 29 31 34 32 liuensng
Harinans (Kruskal-Wallis) 78 46 17 51 22 3 liwsnsing
N
elfiads (Kruskal-Wallis) 43 13 43 32 .041* 59 UANGIY
AolfoU
9184 (Kruskal-Wallis) 11 .031* 21 08 015 .06 UANENg

*ydAneanAnTzau .05
AT 2 amTiieTziiuTeuisuladediuyanandeaneniudesnsaiadnisdangu sneaii
Mann-Whitney U Test uag Kruskal-Wallis Test wui1 Uadediuyanaiiuansinsiudealininauiiaiudenis

atafnstanduuaninsiuetaiiteddgnadiafiseau .05 Tuuld InsaansoduunseasBenlacail

1. Jaduiuwmenazsesunisane Wushulsndanalvndnauiinnudesniswanaresiuly suiuaiuas
nawhaw (P = .039 uag P = .043 auanu)

2. Uadednuselindusiabou dmalisziuausiainisly dmunsEeuiivasinu windteiu (P = .041)

3. Jadusuengau (Tenure) faiduduusddgidmalinnudeinisuandisiuds 2 88 Tiun d1u

ATOUATY (P = .031) uag Mumsseuiiasinu (P = .015)

Tunansesiudy nan15inseRduduin Yadesuanunimausa sunany wasdsinaisny Liddnswa
virliaudesnisatainisdanguunndstuuiedsla doyaiadfmaniiiundngrubudui daiauds
anumanduatannsvemiinnuazUasunlaslunnunsySuRnreunaztaedimedin (Life Stage) 8adnsaa
msihtadesiuengau 51eld wararuuanamsnienin sndunasilunisiiansanesnwuuaiannisliiie

ANUANALAELINEIER
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3. wwImnsmsesniuvaaRnsBavguinzauiuuTunesdng

MnnsUssiiukarduaTzideyadsedntneatifannuanisiinseilude 1 uagde 2 iufedaiausuuy
WnAnnAauaedn Ssaeiioudsudednveamiinnu (Voice of Employee) fatfuayuuuiananumainyans
waznsiidusau (Diversity & Inclusion) lsoeaanla wu nsfindinaungy Generation Y tausvetasudnsiu
afavnaman anguanun ainaen wieaiusienisnms Tuduavsusleviduduuny esnnaafmsidl
poulandmaanmuazanunmaulan sufinsvedvdhauainiitiu (WrH) luiuans msveldeniumga 1 u

=~ v

Tuifeulin naenaumsvaiiisniuanliiuuunesawiogfioanaaeienannisiey idesazieuiidu
sUsssumardalfifiudauiatafnisuuunsguie (One-Size-Fits-Al) lalannsaneulandiddinfiudsuly
ladnsiald FIdeTsvaiausiuimienisesniuussuuaiadnsguuuulni s msusulassasisgseuvaiainismen
wawyaiden (Core Plus Options Plan) Tngesdnsmsimualiussiuguaimduaiafinisudn (Core Benefits) 7
wiinunnaudodlduintu uazthalszinadudundaasniunsinaiafnsmaden (Options) iilexeudasy
Twiinaumusadeniuansusslomifiaenndesiuiladvduyanauaznoulandanusndiluudazdrstinldon
WS

iieliiunmlassaieiidaaunasdugusssy Ideldduameitumadanareenunduununmluiaa
afaAmsudnnaumaden (Fuandlunmil 2) lnaudslassairsesnidu 2 daumdn liud 1) avafinismdn (Core
Benefits) fla UszAugunmituguiindnaunnaudedddsuegrainfsntuiodundnussfunusiung uay 2)
wsAnvaden (Options) fie Ansuszleviflalonalimidnauinasinaiainis Tudendnassieaniumiy
Faansvaudazlaluelsty (19 ngu Generation Y tniasdnluideniuauaznsimuinuies Tuwasiingy
Generation X iasAslUidonanusiuamianiniunazaseuasa) vail esdnsannsaldnagnsnisuinis
sutssnalaesmuslivuaensiuasinmaden venglugiunueigau (Tenure) wioifuusegelalunmssn

yransidanuyniulviegiuesdnsluszazen

T

‘a N
ms(gn:'lmé')an a:'iaﬁmsné'n lns(gn:'lmﬁ)an
ptions, e ptions
dwsSuGenY: ' (Core BenefltS) . ' d4Su Gen X :

wWiual / wasunauov -yl WUNSIOU / ASDUASD
Us=auguniw

NS y/

2 i 2: Turassuuadaansudnuaunieden (Core Plus Options Plan)

fiun: Wasana Sangthum (2025)

8. anUsena

d '

NNWANMTITBIFINSANIATINFBINTaTaRnsEamgulunguninaussauesdu §Idelmihdedunud

'
o

dduedunenalandenlostuunin nguf wasnuideiifndes fiseandondeluil

1. nsfnwiwazdinsziiiussuifisuaudenisaianns Gang uiuunauiaiuestu #nan1533enudn
wiinauianufaneladeatainsumsgruivisndaliludagiulunmsadissssduuiunans (dade 3.24)
Tnsiamnedfdunanihnuiey fuafildsuazuuuanufisnelamilan (Auads 3.05) nngnisaillaunsnosue

Iahengufanumaniswengu (Vroom’s Expectancy Theory) [14] lussdusznaudunmuvedssia (Valence)
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Fesrudn adaansefinddlunsyddafadendnaunseninidwiudnuduazassiuanudenisvenuly

'
LY

yauzaiu donndesiuauideves Wanasda Sukrungrueang [25] nguduiinmsldssuvaiafinsuuuieatunnau
(One-Size-Fits-Al) limaulandanuvanuargvesyaansdnsiely Tunnssiudm anudesnisadafinisguuuy
Saneulassaundueglussiuann lasanmsiiasizvidiusg (Gap Analysis) nuintesisingafiesdnsdoasaudly
fio sumnsiunmnsiy Sefldrusinmnuaanisgean (-0.79) defunuiiddyfio asuuumudessifeun
Tensfiindmdenuusnasgiu (5.0) nszmeigidndifsmieiiu 1.00 feuainszarefgsdaonadostuuualii
nanouLnuTINsTaUlan wazluaa My Benefits My Choice 483 Deloitte [19] figudfuinasinssndudadisiung
wiinnulunsisuvssnaludenatainisiisenndesiuiidinnues maasuriugsruuatainisdaveuidally
Wissnszuamuion uidunagnsidndulumsusmsmineinsuywd

2. maFsuiisudadvduyanaiiviliaudesnsatafnisdanguuandneiu mnnisvaaevaNufgiu
NUI1 NG Generation Y iAuADIN15aTaAN13EANE UgINT1 Generation X ag el dud1Agynisaialy 5 &6
(Frunsouass fuariavhann madu madeud wagladaled) auusndnsilaenadasiunguidwutuay
Fesnnsvesnalad (Maslow’s Hierarchy of Needs) [12] fiausulusisjsuansmdasy anudaveu uaznsussq
AnenIngaan (Self-Actualization) agndlsfina fifies ‘Fiugunmuasdin’ SfiAeaiiviadesTofieudoinisgdlu
seduiiliuandnetu Seaenndesiunguiaesiiadovonsesndsn (Herzberg’s Two-Factor Theory) [13] A4l
gunmBuiiadornqu (Hygiene Factors) duitugruiivialsilddmiundnauynau ietostuarilifmels
uaNIINANUUANI I BAIUBLSTULE Famuinladuduynnadu o dsmalifnudesnisuandneiu Tagiame
Hadusuengan (Tenure) fidsuasiorufosnmssnuaseuasinasnsdouiuasimunegaiidoddy sufstade
suma seRunsAnen wazseldadedeifeu Adwalinudesnisuandreiuluunedd deazvioulisudi
AudesnsadaAnisazildsundadlununsySuiiaveuuar st Tinveusazyana

3. uumen1sesnuuuataRnisEang uilmneauiuuunesdng Mndefunuinnusdiosnsiivainvans
wazuanssiuegudaurssinnuisalueLtulasadeduyana asdnsTsmaudsuiuainnisTiuleue
adadnsuuuiaspuder lgnisldlassassadainisuuundnuauniadon (Core Plus Options Plan) lngas
afarmsaunmliduatainisudn (Core Benefits) iminnumnaudesldFuminfoniu uazulassuussuudin
dufunshinyaden (Options) Wigldaszurninalunsinassatainisiineulandausionisdiuyanadnu
el wuamsilaenndesiulnssadamanauunussdulanues Deloitte uonani ssdnsdsannsniilade
Bosorgnuundunasilumsifiugarisuusanaiasinmaden elfiduniesdiouazusegddalumsdnuyaains

fiauyniu (Retention Strategy) iegiuasAnslussazenldegaiusednsam

U

'
o v v o 1 e Ao £

wana Nl ulMNTeestilasiidediniudndiunquiiedalssving Generation Z Nafidnuiutiayau
ldausadmageudsuiiisunsadfdseuuiuld wissrnsasiiyuueaassunnunieugouiannisinny

v

(Future of Work) Iaganu1saasunefianianina1alaneuwuifnlnsanwalueainuseanis (Trifecta of Needs)
484 Deloitte 7iszyiminaugulndlimnudAyiuanuduamiansiy gunniens wazanuvanglunisvieu

agauenoenanduldle nsdrelugszuvaiadnisianguislilefisanszuadoudansn widunismesingu
\Wenagnsiiiefgauazinwiuaainsnga Generation Z Aifdsazidiunduidmdnvesesinslueuiandulngd

= @ | e v o v o A ' o a PN fadda  a v W a a
FadunquitlinnuddnyiuanuBeavdu (Flexibility) uazatarnisfineulandiddinieuwiriudastusou
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9. d5Uma

nMsiaswideyangudiegantnauuien XYz 31w 242 au Ingldrnnsedddngudssansudn laun
Generation X (118 AY) wag Generation Y (110 Aw) 333 228 Au lun1InadeuaNuA§IwTIayNIY i ean
AUARIALATOUYNATA mmiaagﬂwamﬁ%’ﬂﬁﬁaﬁ

1. AnuABINsadaAnsiaveguiazdesinemnuaianis ndnaudanudeinsaiainistangulaesiulu
sedun1n Tnesiennsi darudeanisgean 3 Susuusn ldun 1) annsaleeunsng/nsesuniaiden (4.07)
2) unuUseAuavaImmIaien (4.00) wag 3) 11395338 UNMNUTEINTULTEN (3.96) MNNITATIEYEILAS (Gap
Analysis) wuiesidingaitesdnsieasauiluio Fuamusiuamnansiiu dsddusisnrmnianiagegn (-0.79)
s9RsAD AuTuauaziaThu (:0.66) uenanismuanudeanslvl (New Demand) fiussulsinefiunrau
Tusumsatvayuaseuniuazlaialad

2. MIUTUTIBUAIULANGIITENINNALUBLITY NTNI1UNAY Generation X Wag Generation Y fiA374

wanelasioaiannistagtu ldunnsneiu uilianudeinisaiafinisanguswuulug unnssiueeadideddgne

i [ a £

atanszau 0.05 Tu 5 du laud fupsouass Auiuaikas a1y fuauiuamInsly Munsseuiuae

o v '3

Wawn wazduladalad lnangu Generation Y H5gAUAIUABIN15g9n31naN Generation X TunnfiAfanana
il uauamuardie fruderildnuenuuandis iesiniduatainsiiugiudninmuyneudesns
witlouriy

3. Jadpduyanaduq fiduasaninudeants ueniviennanuuansiamiaaiuelsuud wuirdede
AU daHaliANABINIIUATEUATILaYMTTEUSLasRuLaNA 9Ty Jadeiume wag seau n1sAnw
dawalvimnudesnissnuiuauaznanhauuandeiy wagdadeduseldiadvroifoudmasionny fosnns
sumsisouiuasinn Tuvasfianunivansa fuminu wazasnuiidin lidmwalieuiesns uandaiy
wiegndla wan1ifedenanldneutiymuaryssiuasdofissylfluunhegsdaauin ulsuiensdaatainnsuuy
1ASFIUFIET (One-Size-Fits-All) fiosdnsliag luaunsonsuaussmudiasnisiivarnvansvesniinausinadolédn

soly awnsdsfirnudulusuiiszdonudsunugssuuatadnistavdu

10. TorduauuL

o ya o

nderunulun1side giTeddeauenunideaufuAnisdmsunsusmsminensuywd uazdelauouus
dmfumsidelueman Al
1. dawaueuugiiionsiwansidelulduselevd
1.1 Han19378NUIN ANUABINITATAANITVOINTNUTNIINTEI8AIge (S.D. > 1.00) axviou
% = ' o ¢ = a o a a . . o % '
ANUADINITTUANAINAY B3ANTIIAITENENATARNITUINTZIUALT (One-Size-Fits-All) uazUTulassainegseuy
adafnsmdnunauniaden (Core Plus Options Plan) lnafmusliussivaunmduaiafnisndniinnausedddsu
Wiy wasihsulszanadndundaassifunsinatafinismaden
1.2 uan15338nUd1 LAAIUAMUTUAMNIINITIUTAIUA19AINAIANTIZIEA (-0.79) BIANTATTHIY
#N1sdnnsannsaleaumsngneluesing viednmlasinistiudnsinenidefivy liedisanniseAinTetnuay
wiauliuanidneu Jsasdroaduasisenuiuasdudusngruddyesniseu
1.3 wan1539enudn Yadeduenga (Tenure) dnalimnudesnisuansiiaiy asAnsnIsinetgnuun
& v a a a o a A 9y @ o o < = %
Junaeilunsuuiianaluasinadadnig ieldidunagnslunisshvindnaunidvssaunisauaziinnugniuli

agiuesAnslussezen
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2. daauawurdmsunsisunsald

2.1 AI5MIN15378L89A N (Qualitative Research) 1y n1sdun1wali@adin (In-depth Interview)
Y & o . v A o ' o A ' v =g v o
deAunumanaUemas (Insights) vesdeyanidnisnszaedigs Tuvglandnauiiaounimeaeiuisdinueniv
avannisunazUsynnianeeny

2.2 MITYELVBULUALAZIZANUTEYINTNGY Generation Z 8819121234 1B9AnlUN15ANWIATIY
dndrungusitegraiissiosa 5.4 liawisuaumienrasszuunanuwnulisessumMam s ulndne
I3 o W [}
Wumdmaniuauinm

2.3 mnusendadulatissuvaiainistangululdass aslinisfinwideidieTinseianuduaives
n1samnuazUseiiiunanseny (Cost-Benefit and Impact Analysis) lussezeny F1szvulmiliaunsaenseau

AnupniussasrnsuazdIsandasnIsateentieg 1 dugusssuniol
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