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Create value-added products from waste materials, focusing on a case study
of plastic strapping derived from cardboard packaging transformed

into a 6-inch basket
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Abstract

This research aims to create value-added products from waste materials, focusing on a case study
of plastic strapping derived from cardboard packaging transformed into a 6-inch basket. The conceptual
framework involves utilizing plastic straps originally used for securing Ad cardboard boxes, with dimensions
of 15 mm in width and 65 cm in length, as the primary raw material for product development the production
process begins with material preparation, in which a total of 34 plastic strips are cut and divided into four
groups. Groups 1 and 2 consist of 7 strips each, while Groups 3 and 4 consist of 10 strips each. The
manufacturing process involves weaving Groups 1 and 2 to form the base of the basket. Subsequently,
Groups 3 and 4 are woven to construct the side structure of the basket. A No. 10 wire is then shaped into
a circular frame with a diameter of 6 inches and attached to the top of the basket to enhance structural
strength and durability. The results indicate that the average production time is approximately 2 hours and
52 minutes. Satisfaction was evaluated through a questionnaire administered to 51 participants, comprising
12 males and 39 females. The findings reveal the following satisfaction levels: the concept of utilizing waste
materials (86.3%), product aesthetics (60.8%), product size and shape (62.7%), creativity (64.7%), material-
product consistency (76.5%), overall satisfaction (68.6%), and the perceived potential for further research
development (78.4%) the study suggests that while the conceptual framework is well-received, future work

should focus on expanding product diversity to enhance value and applicability.
Keywords: Materials, Waste, Basket, Plastic, Product
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Abstract

The objectives of this research were to 1) study and comparatively analyze the needs for flexible
benefits, 2) study and compare personal factors contributing to differences in employees' flexible benefit
needs, and 3) evaluate and propose appropriate guidelines for designing flexible benefits. The sample used
for data collection consisted of 242 employees at Company XYZ. However, in the process of comparative
analysis and hypothesis testing using inferential statistics, the researcher screened and utilized only the
primary population groups with an adequate proportion, namely Generation X and Generation Y, totaling
228 respondents, to prevent statistical inaccuracies. The instrument used for data collection was a
guestionnaire. The statistics used for data analysis included frequency, percentage, mean, standard
deviation, the Mann-Whitney U Test, and the Kruskal-Wallis Test.

The research findings revealed that: 1) Employees’ overall satisfaction towards current benefits was
at a moderate level (Mean = 3.24), with the health aspect having the highest satisfaction. Overall, the need
for flexible benefits was at a high level (Mean = 3.75), with financial security and health being the highest
needs. The hypothesis testing results comparing generations showed that Generation X and Generation Y
employees had statistically significant differences in their needs for flexible benefits at the .05 level in the
aspects of family support, time and leave, financial security, leamning and development, and lifestyle.
Generation Y exhibited a higher average need than Generation X in all aspects where differences were
found, with the most significant differences observed in the learning and development aspect, and the time
and leave aspect. 2) The comparative analysis of personal factors showed that factors including tenure,
gender, education level, and average monthly income resulted in significantly different needs for flexible
benefits at the .05 level. 3) Based on these findings, the researcher proposed an appropriate guideline for
designing flexible benefits, which is restructuring into a Core Plus Options Plan. This involves designating
health insurance as the core benefit for all employees and converting other budgets into credits for optional

benefits, allowing employees to choose according to the needs of each generation.

Keywords: Flexible Benefits, Benefit Needs, Generational Differences, Human Resource Management
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Employer of Choice 98191434 [11]
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5. NFBULUIAALUNTTITY

INNINUNMUITTAUNTIY Mg wazauddefiiendes §ideldhnsdunssiduusiiedvundy
nsaunAnlun5Ide Tnsudadu fuusdasy (Independent Variables) fie adudiuyana Fsdansiziain
WUUT18994UIAAYDY Nurilhana Waesaelae et al. [21] T2 unan1sAne w99 Natthamon Santiwong [22]
wag Pramoch Thammakom et al. [23] Us¥nauad8 LA 818/13LUBL5TU 2AUNITANYT @anlunInause
dunisu din soldiladedeifiou wazengau dmiu duusanu (Dependent Variables) fio AufeInTg
afadnisBangu §Aduldsuunasdusznavoandu 6 du TasdraBannssnuesuiem fsd Mfia Aoudahs
it [10] Uszgndldsaufunguiiddutuanudesnisvennalad (121 WWun 1) fuguamuasdin 2) fuaseunia
3) fufuauaziaviiey 4) fMuanusiunmanisiy 5) dMumsiBsuiuasiau was 6) dulaialag Tne
anansauansnudiusvesaudslefannd 1

fuUsdasy (Independent Variables) fuUsnu (Dependent Variables)
Yaduduymaa (Personal Factors) ANURRINITATARN1SEANEY (Flexible Benefit
1. vwe (Gender) Needs)
2. 91 / 1 awaLsTu (Age / Generation) "l 1. Frugunmuasiin (Health & Life)
3. 33AUN13ANY (Education) 2. fuAsoUAT (Family Support)
4. @gaunwansa (Marital Status) 3. uiuaIuazaIN15VeuY (Time & Leave)
5. 6iu133U (Job Position) 4. Frupusiunm1anIsau (Financial Security)
6. &3im (Department) 5. iunsiseusuagiiaun (Leaming & Development)
7. m1eldaderaiion (Monthly Income) 6. mulanalagd (Lifestyle)

= a aw
AINN 1: ﬂi@ULLu’Jﬂ(ﬂIuﬂ’ﬁ’ﬁ]U

fiun: Wasana Sangthum (2025)
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WJun153 9818 9US U (Quantitative Research) 713 a1t usztToui33 9818961579 (Survey Research) lngld
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FegtuIImeansvesls 81 (Taro Yamane) Nsgduanuntieduiosas 95 lanqudiegnetus 181 au 14
WMsduiegauuLUstunil (Stratified Random Sampling) AMsLaluelsdu wazduegedne (Simple Random

Sampling) nedaifiufeyanaunduitanysallsass 242 au agrslsinu iendnidesrruaainndeuniadnan
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2. wiesdlefldlumside

iwsesdlofldRenuuasuaa (Questionnaire) fintslassasrsoaniu 4 dw léun Toyatiadedruynna Ay
fiawolasoaiarnistagiu anudesnisatafnisdangu (6 fu) uazdolausuuzifisiiy LuvADUANHIY
n13n19deUAILTiBsnsadaionn (Content Validity) 91ngmsanand 3 v Tnsdaidendef fa1dvd
AMuABAAdDs (100) et 0.50 Fuld Fmdamnfiarsandadefiluriuinausioon 1 4o dwalitorauatuauysel
$1¢i1 10C Wiy 1.00 Nt wagHuN1IMAIALLE eI (Reliability) Inavlunaaesld (Try-out) funinau
30 AW WUIANdUUsEANS WearwensouLIa (Cronbach’s Alpha) Wi .921 dawiusiuauiianele waz
941 dwfundesnsatainig Geegluszdugenn

3. nafiuTusiudeya

Wiustusiudeyan1uguuuuseulal (Google Forms) Tugianfiausuiinu 2568 - unsimu 2569 waz
Anflunsasadeunuanysaivesleya (Data Cleaning) Aowhlviasievisa
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ol 3duldsunuuasuauuaznsIvaounLgndesaNy sl vesteyaiFousesuda (iduldideyald
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Toyauazdennaudowiu ieldlunsneuingUszasduarnmadevanuigiuresnsisegisgniosmumdn
s dadinstmunadadldlumslinneidoya feasdeasolui
4.1 anmanssauun (Descriptive Statistics)
adfdenssaungnihunldif soSursdnuvasialuvesnguiiegauazagunmsnvestoya Inodl
neanBuanadendadnded
4.1.1 A1 (Frequency) uasAn¥enay (Percentage) Ifdmiunsinneiteyaladediuyang
voagfmeunuuasunu (i e eng/iueisdy sefunsine aaunmausa sumisnu ey eldiedede
\Wau uazon
4.1.2 Aade (Mean) wazadiuidoauuaasgIu (Standard Deviation: S.0) T¥dmiunsinses
sefuaufianeladeatafinisiagiiu wagsesduaudesnsatainmsiangu Tnslunmsuanumneasuuuiaie

a v

F9uaAELN I NITWUIYIIALLUNYBY Best & Kahn [24] F94A1UIIAINUNI19U898URTAIATY (Class Interval)

E2Y

[

Wi 0.80 FeanunsamuuaLnuginIswlananslulRaseanly 5 seau fail

'
=

o A0y 4.21 - 5.00 mnei Sanufianela/anudenislussiu wndige
o A0dy 3.41 - 4.20 mnef Sanuiansla/anudesnislusedu in
o Auady 2,61 - 3.0 vanefs damnufinela/arudesnsluszdu Ununans
o Auady 1.81 - 2.60 anefs damnufianela/aruesnslusedy doe
o A0y 1.00 - 1.80 mnefa fanufiansle/mnudosnislusedy dosiian
4.2 affdeysnu (Inferential Statistics)
afmTseyuugnisiiitevnaovausfgnuuSouiisuauunnen Tnefidunouaradaldad
421 mnageutennand ssiurasnisuanuasteya (Test of Normality) founisvadoUasmf gy

Fdeldvihnmsnageumsuanuasunfivesdeyadieadi Shapiro-Wik wuitAianuuaeiiu (pvalue) fidiaenin .05

(p < .05) Feuswirdeyaiinsuanuadludnuazliuldsnd (Non-normal Distribution) sgnafitiudndty
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4.2.2 nsidaifuounisunin (Non-parametric Statistics) iilosvndeyaldidulunudonnas

ya o

Uewuveswaiinsiitnes (Parametric Statistics) lumun1suanuaswuuund gidedadentdadfueumiunsnly
AINAFDUANULANAS TALA
4.2.2.1 adfuuul-Inid g (Mann-Whitney U Test) dsildnageuidIsuiisuannuuwaneis
o v a g "\ oa g a v ' a a ' ' ' .
vaaiawlsAuiuiadu 2 nquidudasereiu Wy nsWIsuiisunnuunnm195enIanNgy Generation X wag
Generation Y %58N15t 38U UANLANANITEHINNGUINATIE LAZLNANE]
4.2.2.2 @nnnsana-10add (KruskalWallis Test) thanlinadouis suiiig UauLana19896

wUsAuifinnnndi 2 nguvuly laun sedun1s@inu aonunmausa dwmisny aenu seldededediou waze1gnu

7. HAN15I9Y
[ v ' o ] o a o o Ya v Y o ¥
nNsivTusndayanngusegrendnnuuien XYZ iy 242 au §Ideldideyauussiianauay
WauoHANITIATIER lngdnsesindenmudiuinguizaiaveinsidens 3 e fail
1. HamsfnwkardnseiuSeuiisuanufensatain1seangu (uunauiaueLstu)
1NN1TIATILVEIUA (Gap Analysis) seninsauiianeladeaiainisdagiuiuaiudesnisaiainig

aa v

gaveu wud AReuANLuAmIINITRulYesintaumanisdinaugani (-0.79) sesmunAenuiualuaziial

¢ B

191U (:0.66) Feazieuliifiudalaym (Pain Point) ndniiesnsmnswdly vennismussduiivnaulafie
AuFesnslul (New Demand) Fadunguaiafinisiiosdnslaiinedszyliunnou loun anusosnisatainiss
AsoUAY: (3.65) warsulaildled (3.42) doyadeszindidliifiuedednauiiitiouarsuuuunnudosnisves
wiinulddsundaduaninegnsduds v ludupounmageuiouiisuanuuanssssninaaweisdu
ilondnidssnnunainindeunisadinnuuianguiiogisiuanistu §idelddanseddianznguuszanandn
16TuA Generation X (118 Aw) waz Generation Y (110 Aw) 528y 228 Au Tunsnagevauufgiuleoyuiunig

anm Mann-Whitney U Test

M990 1 NaMTIeseiilieuiieurnudeantsaiannistaveuiiuunmunestueaia Mann-Whitney U Test

— ” . o . Gen X GenY
URANADINITAITANITEANRYU p (Sig.)
(Mean Rank) (Mean Rank)
PIUFUAMASTIN (Health & Life) 11334 115.75 782
AuAsauAT? (Family Support) 104.44 125.30 .016*
Tuauazaiinau (Time & Leave) 101.93 127.99 .003*
AutunenIansdu (Financial Security) 104.42 125.31 .015%
miﬁ‘ﬂuiua%ﬁ@um (Learning & Development) 100.60 129.41 .001*
lawalad (Lifestyle) 10253 127.34 .004*

Now o o @ o

*ydAnNananIEaU .05

o '

1NATNT 1 NANITNAGBUANLAFIUNUTY NINUNGU Generation X Uag Generation Y flA14#BaN1S

'
aad 1y

afafnisBanguuanssiuegradituddynisadinnszdv .05 Tu 5 du leun Aueseunss duiuauaziaiinnu

A1uAMUTUAIMINITEY Aunsiseus kagiau wazdauladaled lnewudingu Generation Y fisgdu
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N zl

ANUFDINNTEINIINGH Generation X lunndAfinuanauande Siiseduguanuasdin dudeiliny
ANUUANAAT LﬁaqmﬂL‘i‘]ua‘;”aamsﬁugmﬁwﬁmmmﬂuﬁaqmsmﬁauﬁu
2. wamsinesiSeudisuiladvdimyanaiiviiliinudosnsaiannisdanguunnsaiy
MNnmsieniFeudisudedudiuyanadu o idsasemnudonisaiainisdaveu Inevinnisnaaoy

AULANANAIEADR Kruskal-Wallis Test wag Mann-Whitney U Test adlanslun1s19i 2

M990 2 nanTiRTeAUieuiieuladediuyarandmasienudeinsaafnsdaveuy

Uadgdu dAnagou duaw AsauAdd’  dwar nsdu ms ladl dguwa
yAAa 1281 Boul  dled
LA (Mann-Whitney U) .59 98 .039* 81 81 14 LONEY
AU (Kruskal-Wallis) 11 94 .043* 77 33 48 WANFN
ASANEN
A0UNN (Kruskal-Wallis) 74 26 58 24 34 99 liuensng
ausd
AU (Mann-Whitney U) 86 62 29 31 34 32 liuensng
Hainans (Kruskal-Wallis) 78 46 17 51 22 3 liwsnsing
N
melfiads (Kruskal-Wallis) 43 13 43 32 .041* 59 UANGINY
AolfoU
9184 (Kruskal-Wallis) 11 .031* 21 08 015 .06 UANENg

*yd Ay anANTzaU .05
NENTNN 2 namsiiaziiuTeuisuladediuyanandeaneninudessaiafnisdangu saeaii
Mann-Whitney U Test uag Kruskal-Wallis Test wui1 Uadediuyanaiiuansinsiudealininauiiaiudenis

atafnstanduunndnsiuetaiituddgneadianseau .05 Tuudd TnsaansoduunseasBenlasail

1. Yadumumanazsesunisanyd Wudwusidenalimiinauianudasnisuansiaiuly dufuaiiay
nawhaw (P = .039 uaz P = .043 auanu)

2. Uadedinuselindusiabou dmalisziuausiainisly dmunsEeuiivasinu windteiu (P = .041)

3. Jadusuengnu (Tenure) faiduduusddgndmalinnudeinisuandisiuds 2 87 Tiun d1u

ATOUATY (P = .031) uag Mumsseuiiasiau (P = .015)

Tunansesiudny nan15insenduduin Yadesuanunimausa suniany wasdsinaisny Liddnswa
viliaudesnisatainisdanguunndstuuiedsla doyaidadfnaniiiundngrubudui daauds
aumanlduataRnsvemiinnuazUasunlaslununsySuRnreunaztedimedin (Life Stage) 8adnsaa
msihtadesiuengau 51eld warauuanatmisnienin Lndunasilunisiiansanesnwuuaiannisliiie

ANUANALAEUINEZIER
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3. wwImnsmsesniuvaaRnsBavguingauiuuTunesdng

PnnsUssiiukarduaTzideyaldsedntneatifnnuanTiinseilude 1 uagde 2 iufedaiausuuy
WnAnndasaedn Ssaeiiowdsudednveamiinnu (Voice of Employee) fatfuayuuuifnaumainyans
waznsiidusan (Diversity & Inclusion) leoeaanla 1wy nsfindinaungy Generation Y tausvetuasudnsiu
afavnama anguanun ainaen wieaniusienisnms Tududvusleviduduuny esnnaafmsidll
oulandmaanmuazanunmaulan ufinsvedvdhauaniitiu (WrH) luiuans msveldeniumga 1 u

=~ v

Tuifeulin naenaumsvaiiisniuanliiuuunesawiogfioanaueienannisvieny idesazieuiiiu
sUsssumardalfifiudauiatafinisuuunsguie (One-Size-Fits-Al) lalannsanaulandiddinfudsuly
ladnsiald FIdeTsvaiausiuimnenisesniuussuuaiaanmsguuuuln As msusulassasisgseuvaiainismen
wawyatden (Core Plus Options Plan) Tngesdnsmsimualiussiuguaimduaiafinisudn (Core Benefits) 7
wiinnunnaudodlduvintuy uazthalssinadudundaasniunsinaiafnismaden (Options) iilexeudasy
Twiinauamusadeniuansusslonifiaenndesiuiladvduyanauaznoulandanusndluudazdrsdinldon
WS

iieliiunmlassaieiidaaunasdugusssy ideldduameitumadanareenunduuiunmluiaa
afaAmsudnnaumaden Fuandlunmil 2) lnauislassairsesnidu 2 daumdn liud 1) avafinismdn (Core
Benefits) e UszAugunmituguiindnaunnaudedddsuegrainfentuiodundnussfunusiung uay 2)
wsAnvaden (Options) fie Ansuszleviflalonaliminauinasinaiainis Tudendnassieaniuminy
Faansyaudazlaluelsty (19 ngu Generation Y thiasdnluideniuauaznsimuinuies Tuwaeiingy
Generation X iasAsluidonanusiuamianiniunazaseuasa) vail esdnsannsaldnagnsnisuinis
sutsznalnesmuslivuaensiuasinmaden venglugiunueigau (Tenure) wioibuusegelalunssn

yransidanuyniulviegivesdnsluszazen

T

‘a N
ms(gn:'lmé')an a:'iaﬁmsné'n lns(gn:'lmﬁ)an
ptions, e ptions
dwsSuGenY: ' (Core BenefltS) . ' d4Su Gen X :

wWiual / wasunauov -yl WUNSIOU / ASDUASD
Us=auguniw

NS y/

i 2: Turassuuadaansudnuaunigden (Core Plus Options Plan)

fiun: Wasana Sangthum (2025)

8. anUsena

o '

NNWANMTIFBIF0INSANIATINFRINMTaTaRnsEamgulunguninausmisauesdu §Idelmihdedunud

'
o

dduedunenalandenlostuunin ngul wasnideiifndes fiseandondeluil

1. MIfnwkaziiAsgmusauiisuaudein1saiannis Gang uduunauiaiuestu #an1533enudn
wiinauiianufianeladeatadnsumsgruivisndaliludagulunmsadissssduuiunans (dade 3.24)
Tnsiamnedfdunanihnuiey fuafildsuazuuuanufisnelamilan (Auads 3.05) nngnisaillaunsoosue

Iashenguianumaniswengu (Vioom’s Expectancy Theory) [14] lussdusznaudunmuavedssda (Valence)
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Fesrydn adaanisefinddlunsyddafaadendnaunseninindwiudnuduazassiuanudenisvenuly

'
LY

yauzaiu donndesiuauiseres Wanasda Sukrungrueang [25] nguguiinmsldssuvaiafnisuuuieatunnau
(One-Size-Fits-Al) limaulandanuvanvargvesyaainsdnsiely Tunnssiudm anudesnisadafinisguuuy
Saneulassaundueglussiuann lasanmsiiasizvidiusg (Gap Analysis) nuintesisingafiesdnsdoasaudly
fio sumusiunmnsiy Seldruinmnuaanisgean (-0.79) defunuiiddnyfio asuuumudessifeun
yensfiindmdeuuusnasgiu (5.0) nszeigddndifsmieiiu 1.00 deuainsrarefgsdaonadostuuualii
nanouLnuTINsEaUlan wazluma My Benefits My Choice 483 Deloitte [19] figudfuinesinssndugadlisiung
wiinnulunmisuvssnaludenatainisiisenndesiuiidinaues madsuriugssuuatainisdaveuidlaly
Wissnszuamnuien uidunagnsisndulumsusmsmineinsuywd

2. maFsuiisudadvduyanaiivilianudesnsatafnisdavguuandneiu amnnisvaaevaNufgiu
NUI1 NG Generation Y iAuADIN15aTaAN1EANE UgINT1 Generation X ageddud1Agynisadialy 5 &6
(Frunseuass fuar/tavhanu madu madeud wagladaled) auusndnsiiaenadasiunguidwutuay
Fesnnsvesnalad (Maslow’s Hierarchy of Needs) [12] fiausulusisjsuansmdasy anudaveu uaznsussq
Anenngaan (Self-Actualization) agndlsfinna fifies "Fugunmuasdin’ SfiAeaiivadesTofieudoinisgdlu
seduiiliunndnetu Seaenndesiunguiaesiiadovonsesndsn (Herzberg’s Two-Factor Theory) [13] A4l
gunmBuiiadernqu (Hygiene Factors) duitugruiivialsilddmiundnauynau ietostuarilifmels
uaNIINANAUANIN I BIUBLSTULE Famuinladuduynnadu o dsmalinudesnisuandneiu Tagiame
Hadusuengen (Tenure) fidsuasiorufosnssnuaseuaiinasmsouiuasimunegaiidoddy sufstade
suma seRunsAnun wazseldadedeiieu Adwalinudesnisunndreiuluunedd deazvioulisudn
AudesnsataAnisazidsundaslununsySuiiaveunar st inveusazyana

3. uumn1sesnuuuataRnisEang uilmneauiuuunesdng Mndefunuinnusdiosnsiivainvans
wazumnssiuegudaurssinuisalusLtularadediuyana asdnsTsmsdsuiuainnisTiuleue
adadnsuuuiaspuden lgnisldlassassadainisuuundnuauniadon (Core Plus Options Plan) lngas
afaAmsaunliduatainisudn (Core Benefits) iminmumnaudesldFuminfoniu uazulassuussuudin
Sufunshinyaden (Options) Wigldaszurninanlunsinassatafnisiineulandanusionisdiuyanadnu
el wuamsilaenndesiulnssadamanauunussdulanues Deloitte uonani ssdnsdsansniilade
Bosorgnuunidunasilumsifiugarisuusanaiasinmaden elfiduniesdiouazusegddalumsinuyaains

fiauyniu (Retention Strategy) iegiuesAnslussazenldegaiussdnsam

U

'
o v v o 1 e Ao £

wanantl ulMNTeesiilasiidedinrudndiunquiied1alssving Generation Z Nafidnuiutiayau
launsadmageulsuiiisunsadfdseuniuld wissrnsasiiyuueaassunnunieugouiannisinny

v

(Future of Work) Iaganu1saasunefidnienina1alanleuwuifnlnsanwalkeainudeanis (Trifecta of Needs)
484 Deloitte 7iszydminaugulndlimnudAyiuanuduamiansiiy gunniens wazanuvanglunisvieu

agauenoananduldly nsdrelugszuvaiadnisianguislilefisanszuadoudinsn widunismesingu
Wenagnsiiafgauazinwiuaainsng Generation Z Aifndsazidiunduidmdnvesesinslusuiandulngd

=& @ | e v o v o A ' o a PN sadda  a v W a a
FadunquitlinnudrdtyiuanuBeavdu (Flexibility) uazatarnisfineulandiddinieuwiriudasdusiou
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9. d5Uma

nMslaswideyangudiegantnauuien XYz 31w 242 au Tngldrnnsedddngudssansudn laun
Generation X (118 AY) wag Generation Y (110 AW) 333 228 Au Tun 1A uaNNA§IWTIaYNIY i ean
AUAMALARDUYNSARR @usnazUNanITelded

1. AnuABINsadafn1siaveg uiazdeinemnuaianis ndnnudanudeinsaiainistangulaesiulu
sedun Tnes1ennsiidaudesnisgsan 3 suduusn ldun 1) aunsaleounsnd/n1seeumaion (4.07)
2) unuUseAuavAImIaien (4.00) wag 3) 11395338 UNMNUTEINTULTEN (3.96) MNNITIATIEYEILAS (Gap
Analysis) wuiesidingaitesdnseasauiluie Fuamusiuamnansiiu Ssdidussnrmnianiagean (-0.79)
s9RsAD AuTuauazianTha (:0.66) uenanimuanudeanslvl (New Demand) fiussulsinefiunrau
Tudhumsatuayuaseunsuazlaialad

2. MIUTULTIBUAIULANGIITENINNALUBLITY NTNI1UNAY Generation X Wag Generation Y A4

wanelasioaiannistagtu ldunnsneiu uilianudesnisaiainisanguswuulug unnssiueeadideddgni

i [ a £

atanszau 0.05 Tu 5 du laud fupseuass Auiuaikasiainnu duauiuamInIsiy Munsseuiuae

o v '3

Wawn wazduladalad lnangu Generation Y H5gAUAudBIn15g9nd1ngu Generation X Tunnfifdanana
il uaunmuardie fudeiildnuenuuandis iesniduatainnsiiugiudninmnuyneudesns
witlouriy

3. Jadpdruyanaduq fidnaseninudeants ueniviennanuuansiamiaiuelsduud wuirdede
MUY daHaliANABINIIUATEUATILaYMTT LS LasRuILANA 9Ty Jadeiume wag seAu n1sAnw
damalvimnudesnisenuiuauaznanihauuandeiy wagdadeduseldiadvsoifoudmasionny fosnns
sumsisouiuassinu Tuvasfianunivauss fuminy wazasnuiidin lidmwalieuiesns uandaiy
wiegndla wan1ifedeananldneutiymuaryssiuasdofissylfluunhegsdaauin ulsuiensdaatainsuuy
1ASIUFIET (One-Size-Fits-All) fiosdnsliag luaunsonsuaussmudiasnisiivarnvansvesniinausinadolédn

soly asrnsdsdirnudnlusuiiszdonudsunugssuuatadnistavgu

10. TorduauL

o ya o

nderunulun1side gITeddeiauanunideauuAnsdmsunsusmsminensuywd uastelauouus
dmfumsidelueman Al
1. daausuuziionsihnansideluldusslon
1.1 Han19378NUIN ANUABINITATAANITVOINTNIUTNIINTEI8AIge (S.D. > 1.00) axviou
% ea' ' o ¢ = a o a a . . o % '
ANUADINTTTUANAINTY B3ANTIIAITNENATARNITUINTZIUALT (One-Size-Fits-All) uazUTulassainegseuy
adafnsmdnnauniaden (Core Plus Options Plan) lnafmusliussivaunmduaiafnisndniinnausedldsu
Wiy wasihsuyszanadndundnarsifunsinatafinismaden
1.2 uan15338nUd1 LAAUAMUTUANIINITIUTAIUA19AUAIANTIZIEA (-0.79) BIANTATTHIY
#sdnnsannsaleaumsngneluasing viednmlasinistudnsinenilefiviy lietisanniseAnTetnLay
wiiauliuanidneu Jsasdroaduasisenuiuasdudusngruddgyesnisau
1.3 wan1539enudn Yadeduengan (Tenure) dnalimudeinisuansiaiy 0sAnsnIsinetgnuun
& v o a a a o a A 9y @ o o < = o g v
Junaeilunsuuiianaduasinaiadnig ieldidunagnslunisshvindnauniduszaunisauaziinnugniuli

agiuesAnslussezen
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2. daauanurdmsunsisunseiald

2.1 AI5MIN15378L89A N (Qualitative Research) 1@y n1sdun1walidadin (In-depth Interview)
Y & o . v A ) ' o A ' v =g v @
deAunumanaUewas (Insights) vesdeyanidnisnszaedigs Tuvglandnaunilaounmeaeiuisdinueniv
avannisumazUsennianeeny

2.2 MITYEIEVBULUALAZIZANUTEYINTNGY Generation Z 881913123 WBsnluN13AnwIATIY
dndrungusitegnaiiseiosa 5.4 liawisuaumieurasszuunanauwnulisessuMam s Uiz
I3 o W [}
Wumdmaniuauinm

2.3 mnusendadulatissuvaiainistangululdass aslinisfinwidedieTinseianuduaives
n1samnuazUseiiiunansenu (Cost-Benefit and Impact Analysis) lussezeny I1szvulmilaunsaenseau

AnupniussasrnsuazdIsandasnIsateentisgadugusssuniol
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