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Abstract

The objectives of this study are to examine the influence of cultural similarities and differences
between Thailand and its trading partners on Thailand’s tourism and international trade. The study uses
secondary data from 34 countries with trade relations and inbound tourism to Thailand between 2013 and
2023, resulting in a total of 374 observations (n=374). A random effects panel regression model is employed,
suitable for panel data containing time-invariant variables such as geographic distance and cultural
differences. The primary independent variables include tourist arrivals and receipts, GDP per capita,
geographic distances, and Hofstede’s cultural dimensions.

The findings reveal that the link between tourism and international trade varies with the level of
cultural distance. In countries with cultures similar to Thailand, higher tourist arrivals and receipts are
positively associated with trade. Conversely, in culturally distant countries, tourism exhibits a negative
relationship with trade. This underscores the importance of cultural proximity in amplifying the trade-
enhancing effects of tourism. Additionally, the analysis shows that GDP and free trade agreements positively

influence trade, while geographic distance has a negative impact.
Keywords: International Trade, Tourism, Cultural Differences
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TR eTausssuusiazdud w@enasenatananisisewinesemne Zhang et al [19] Fl¥ifiuindadonia
Tausssy WU n15nanid a8ty wiuey (Uncertainty Avoidance) kagn15319ukusz8z813 (Long-Term
Orientation) Mudfves Hofstede [20] iutladendniiddvinadensidunveninvieaisanaznisinaliounis
13 SRmeTamsssumanilllduddssadonginssunisviondieuiniy widsdmafanagnsluniadwigsiclu
AaUszine waganuTuveusoduddie
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3.1 doya waznguusEyIng

mAfetuillidoyaniogd Inelideyavesussmaiiftnvieaiionfumadunlussmdlneuasinisén
seinUsemeiulnglugaeszezia 11 T (2556-2566) S1uau 34 Usene saudunguiienediuau 374 18015
(110*34Us310A) ﬁLﬁUL‘fJuEULmU Panel (Country-Year Pair)

madenlifeyannnguiedidluseiuussimasiuiu 3¢ Ussina fansananusemedifitoyandnasudou
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Value) titelviiinauaenndesvadayaluUhuy Panel Data 1e%pvesusemanldtoyalun1sinsgrinauans

Tiinilun1319d 1 Fauvnguussmanuieianusamedamsssy

A1319l 1 MePeussmeaiiivfeyalneutingulssmaniuadaiauwandaniaiausssu (KS)

KSI Group Ussine
s Japawe us@a e Bulaiile Geauny g1gfenseide Auwaud HAUTud uuale Bude
m’] aa (3
ogun
Unfanu diuaa won3nile goans lindu wesing uawin &nlus Sade Bend tusesuawd wa
vwnane |
\Beu Ju
wostu Tifuaun ansgelsni osawmside adnwasiaun WuNNsA Ay BaaWSe ANy
g9 .
* 910414905 (Uu

e N133nnguulinuideianuuandmsiansssa (KS) Tneuusgasves KSI flagsening 0.34-3.19 10w 3 ¥

unastayandniilivsznouse doganismszninasemameunsmaivlsdusssuiasuisUszinelne
foyansvieafivamsunsluivledveanssnsrsnsvieaiivauaz v uazdoyaszozvinmaiamsssulidoyasn
n15@nw1ve9 Hofstede [20] Minaunsluiiulesives Geert Hofstede [21] waztuldlun1sAuias Kogut and
Singh Index [22,23]
3.2 fiawds

3.2.1 AauUsny

WaAN13AsENRINeUsEINA (Trade) AWINAINNATINVBIAAINTATDBNAUA AL NMTUNAUA YDA
avUseinefififuussmalng (Trade = Export+import) lusgningd 2556-2566 (53u 11 )

3.2.2 fwUsAu

Fruruinviaadisavnda (Tourist Arrivals) Aouautinviesdisdafiiuniadunusemalneain 34
Uszinealusenined 2556-2566 (59u 11 V) lngldrnandn 1 U uagdauusgn Mean-Centered Naun13ILATIEN
wiel#Rinana Interaction s¥wineAuAameTasssy fulnreadiealddinety antaym Multicollinearity lu
Interaction Term

s185Uannnsviaadien (Tourism Receipts) fie $1uausesunnmseadieafiinantnvendieusas
Uszaneinna 3¢ Ussnefidunldsreluusemelng lusswingd 2556-2566 (53w 11 9) Tneldenandn 1 U uwassfauds
9" Mean-Centered Aipunsiias gyt 1ielina Interaction seningamusensiamsssy Autnvieadioaldine
Fu andlaym Multicollinearity T Interaction Term #adl s183uanmsvieniielddmsulunaiionaaounin
wiiugnvesnIsneInsal (Robustness Test)

3.2.3 AauUs Moderator

AIUNIINITUSITY (Cultural Distance) Ara%ll Kogut and Singh (KSI) A1U28421NAIAINLANG
me¥ausIsy 6 fiives Hofstede arndoyaiildaniiuladives Geert Hofstede [21] TnguamAIn s sdusing
vewsarfinuazsauduidvisndddiiotassosictansssumewsazdssmaiiouiulng aniuudsandaii

Aualdegszning 0.34-3.19 sandu 3 nqu laun sz nane uway as
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V;: A1 Variance @i i vamnussine
3.2.4 fiaudsAduAa (Control Variables) fauusniuguusznoumedayalussiuumninves 34 Useine

lunguusznsnAny UseneumeUadenadl

nandauIiNasmneluUsEInAGaa (GDP per capita) TddayaseUsiaudl w.a. 2556-2566 (3au 11 V)
lnefin1swUasAnuuu Log transformation feudnsgiiiedislinisuaniasvesdeyadanvarlndifissiuunduin

Yu FrwviliaanusUsUTulnuats sy wazaniym heteroscedasticity
isﬂsﬁ'mwmgﬁﬂ'lam%‘umLwiazﬂizmﬂmnﬂsxmﬂlwa (Geographic Distance) 1Juilawns

a

nsilugun@nandey Wuduus Dummy (1=1Juaun@nendey, 0 = liluandnendew)
15

nsfidannasuanisAnaivasssmaddduusemdlng (FTA) Wudauds Dummy (1 = @ FTA, 0 laid

FTA)
3.3 3n1sesnzsidaya (Analytical Approach)
n53LAs1eviveyalduuudiassiuuannesd1niu Panel Data (Panel Data Regression Model) #98
Random Effects d019uisnsilmnzandmsuldlunsiinmegsidoyadidfudsilivsuvasununa (tme-
invariant variables) luuuud1aes 1y szozsinamsgiimanssevinassa stogviamaiansssy fandulleded
gnirdneennld3Bnns Fixed Model lumsitaszt Tagleiiinisnaaeu Hausman Test titeusyifiunumanza
YBIUUUTIA0INAFY (Random Effects Model) Tnsnanisnaaeaulaaiuisauiasauusgiu (Null Hypothesis) i
srynlsifimnuunnssegiaduszuuszrisaszanavouuuiaemaduuaziansd Ssauayumslduuuians
wagulunsliasesiaded nsamaaeutim Multicollinearity fuf VIF wagUssidiurumanzasmaslunadie
A1 R, N193As1evianuAainLad ou (Residual Analysis) wazns1n3dade (Diagnostics Plots) Inan1s3iAsew

Vanuasiunsiunstilusunsudniagy R (R Program)

wuuSaesiug Saunsded
Trade;; = Bo+ BiTourism;._, + B,KSIgroup; + Bs(Tourism;—, X KSIgroup;)
(2)

+ B,Control + u; + €;¢

Lﬁa:
i MUN8De UsenAaNfAne,

t viunena UNAnwn
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u; 1889 country-specific error term

€;¢ M8 idiosyncratic error

4. nan15IeuazafUINa
4.1 NaN1538
HanMIATgaunannefiaaeufufuUssuuTnveufieafiiumadunlutssmelng aunsed 2
wandliifiuinlunsdvossemanifinruriisneiausssugs (High KS) Weifisuiuuszmalng anudusiusueanis
Veudisrenisanfianduay wazivdudAgynieada (B = -0.0022, p < 0.001) lefiansaun91n interaction terms
wansiduimansenuidsavanasessiifoddalunsdlvessemarifianulnd@ame Sansssuunntu (Low KSk: B
= 0.0024, p < 0.001, Medium KSI: B = 0.0030, p < 0.05)

A519% 2 NANTITIATIENEANNTOADBE (Regression Results)

Standard
Estimate Error Z-value P-Value
Intercept -55085.000 13640.000 -4.039 <0.001
Tourist Arrivals (lag 1 year) -0.002 0.000 -8.268 <0.001
KSI_Group Low -1285.400 5983.900 -0.215 0.830
KSI_Group Medium -7079.500 5064.000 -1.398 0.162
GDP (lag 1 year) 7576.900 1152.800 6.573 <0.001
Geographic Distance -1.406 0.686 -2.048 <0.05
ASEAN Member -11420.000 7806.900 -1.463 0.144
FTA 19954.000 6117.800 3.262 <0.01
Arrivals*KSI Group Low 0.002 0.001 3.383 <0.001
Arrivals*KSI Group Medium 0.003 0.001 2.385 <0.05

Note: N=374, R-Squared=0.30568, Adjusted R-Squared=0.28852, p-value=<0.001

v
av A

nadsefuandiifiuindnreaiisafiidumadunazdisdnasuliiinnisdseninsdesssnadianiy
uanFsMaiRsTsIvesaesUsEmageglust Uit osziunany

AUAILUIAIVAY NAINLUUTIADIADAAR DT UNG BN NNITAITENINUTENA NE1IAD GDP per capita
waz N33 FTA senislsemaiinasuuinsen1si seegrianegimansinasuausenisfnsenitalssme diu
matJuann@n ASEAN lilladiedfynisadia

WUUSaesEsansutsauLUsUTINYeINsfseninslssmaswinaniladesunisieaiien anusng

Y

MeTaussTu uwarfmuusmuauszRuinaalausEaa 31% (R*=0.31) dedioinegluszdulunan

wennil FITedsldneageunuuiiasiunesuanmsveaiisniieiduniseaaeunnuuiuouresaunis
(Robustness Check) fe wafilasunansliiinssmaniinnusinmieinusssuiulvegs ssfinaduaudenisi
(B = -1634, p < 0.001) nquiidiAmulndTaneTmusssy (Low KS) dnatduuanegrsfiveddy (B = 1573, p <

o w

0.01) nguifiAFsIAsTIIUILNA1S (Medium KS)) Snaifuuinegisiifuddny (B = 1837, p < 0.001) Tng
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fin R =0.21 agviouliiiuinuenansuuinviendisaudaseivannisiesiisrdmarensdunndatutuey
fuAnusnaeIausTITe sEesUsH ALY

AT 2 wansliifudena (Marginal Effect) maﬁwmuﬂ“ﬂvimLﬁaaﬁﬁwaﬁiaﬂﬁﬁﬂumjuﬂizmﬂﬁﬁmwmhd
mytamsssufuUssmealneris 3 nau Ssanuduiiasieunnuaunimassieudsnmsdnfianauietnviondeannan
UspinmafinanusitensTaussauiulsaelnglussdugs smefinsdanduiudednrenfloafidumatiunann
Uspimadifienusiannivglussdunanavidesh sensfnmidaduayuiamnanduunumailnddamsaussau
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