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Abstract 

 

This study aims to analyze the naming of coffee shops in Ubonratchathaini province in terms of 

language use and meaning. The data was derived from a list of recommended cafes (a total of 111 cafes) on 

the website www.retty.co.th, in which users can review and recommend their favorite restaurants and café. 

The findings were reported descriptively. Results show that 56.76% are names in English and 35.14% are 

code-mixed names. The naming in Thai was found only 6.3%. The analysis of meanings shows that 43.18% of 

the names have meanings related to places, locations and nature perceived as distinctive characteristics of 

provinces in “Isan (Northeastern)” region. Words used in most names are short, simple and easy to recognize 

and they express positive meanings. This implies that language choice represented in the naming practice 

portrays the mixture of the Western culture and local identity. 
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6.3   (Borrowing)    56.74  

(Code Mixing)       35.14  

7.1.1   

  

 

1.  

   Roof Cafe, Again and Again, Balconykiss coffee, Grandpa’s garden, Forest 

Cafe   (   ) 

2.   

  Blues’ coffee, Tealism, Humming brew coffee, Slope rustic café 
  

 2   

Blues’ coffee  ’s  blue   (suffix) 

Tealism  ism  tea  (suffix) 

Humming brew coffee   Humming   brew 

  humming bird + brew

Slope rustic cafe   ‘slope’  

‘rustic’  

Farm sweet  ‘sweet’  ‘farm’ 

 

  Adjective + noun

Nature link   
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 ( )  

38 (43.18)    

  

Forest Café  Coffee Three Earth 

Caffe di Firenze  Farm Sweet 

Nature Link Cafe

18 (19.98) - Minimal Café Hippie Roaster 

Soulmate Dessert Café 

Strong Caffeine Green Coffee 

16 (17.76)    

 Bakehouse & 

Fine Coffee 

Take a break   Dream Café 

Begin Coffee   

SiT-HeRe Coffee Café

9 (9.99) Wawee Coffee 

Rosie    Peter’s Coffee 

Kat’s Coffee and Pastries 

7 (7.77) - Ordinary Yellow Doors 

Tuk Tuk Café 

6 (6.66) - Little Bee  Beavery Tea House 

a-ga-ve café & restaurant

( + , 

 +  

)

6 (6.66) - Mother Coffee Home 

17 Cactus Ubon Coffee 

Papilio House Dessert 

De Flamingo Home Cooking

 

 
 

5 (5.55) Once Upon A Time 

Blue’s Coffee 

Coffee Spring

4 (4.44) Story Life Coffee Bar and Restaurant  

Hoogah Café 

2 (2.22)   -
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  Take A Break Humming Brew Coffee Begin Coffee SiT-HeRe Coffee Café   
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