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ABSTRACT

The purposes of this research were 1) to study personal factors that affect the decision to buy
clothes online via Facebook and Instagram of Nakhon Pathom Rajabhat University students, and 2) to
study the marketing mix that affects the decision to buy clothes online via Facebook and Instagram of
Nakhon Pathom Rajabhat University students. The pattern of the research was quantitative research
using the demography theories, marketing mix theories, and marketing channel theories as a conceptual
framework. The research area was Nakhon Pathom Rajabhat University which had the representative
sample as the 386 sets of Nakhon Pathom Rajabhat University’s students by using Simple Random
Sampling and analyze data using descriptive statistics which were 1) frequency distribution table, 2)
percentage, and 3) arithmetic mean. Data will be analyzed by the quantitative statistics, Independent
Simple T-Test ANOVA will analyze data.The result found that majority of respondents were between 18-
28 years old. The level of representative samples’ education was the undergraduate level and most of
them were students who had the average monthly income between 5,001 - 10,000 baht. The results
according to the first purpose of the research were to study the personal factors that influence the
decision to buy clothes online; the hypothesis testing found that age, education level, and different
careers did not affect the decision to buy clothes online via Facebook and Instagram, and 2) to study
marketing mix that affects the decision to buy clothing online via Facebook and Instagram which most of
the respondents preferred buying clothes via Facebook rather than choosing to buy clothes via
Instagram. Because when ordering clothing via Instagram, sellers tended to respond more slowly than
choosing to buy via Facebook. Moreover, buying throush Facebook can also be purchased from watching
via broadcast live or can be purchased through the channel Market Place as well.
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