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Abstract

Consumption trend of acne gel from natural extracts is increasing. This is because consumers
believe that natural ingredients acne gel is safer than chemical. It results in 10% of marketing growth of
acne gel from natural products in 2017. Therefore, this article aims to study consumer behavior of acne
gel. 400 respondents who live in Bangkok were collected. Analytical results found that consumers
bought acne gel products once a month. They preferred acne product that clear colors of 10 ¢
packaging. Thai brand and label particularly FAD certification are the most favorite. Aforementioned
results bring about suggestion for entrepreneurs and those who interesting in acne gel from natural
extracts as followed; (1) the acne gel should clear colors of 10 ¢ package that have Thai brand and
label with certified by FDA. (2) Price setting is between 101 - 150 baht per piece. (3) Marketing channel

should be focused on pharmacy and beauty health care stores.
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