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Abstract

This quantitative research study aimed to: 1) Study the level of marketing mix factors and analyse
the purchases decision-making process through e-marketplace. 2) Consider the marketing mix (6 P) of e-
commerce business that influenced the decision-making, and influencing process of online purchases.
The population in this study was the customers who purchased online through e-marketplace. The samples
were 400 by purposive sampling method. The data were analyzed by using frequency, percentage, mean,
standard deviation and multiple regression analysis by STEPWISE. The research findings are as follows:
The level of marketing mix factors that affects decisions to buy products via the e-marketplace in all
aspects were at a high level. The results of the hypothesis test shows the marketing mix factors in 3
principal categories; a) price b) place c) Promotion affecting the decision to buy online products were at
40%. By sorting the marketers priority in weighting, the descending order of emphasis was concluded as:

1. Place 2. Promotion 3. Price, and predictive equation form was Y = 1.517 + .070X, + .336X5 + .228X,

Keywords: marketing mix, purchasing decision, e-marketplace
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