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Perceptions, attitudes, and purchasing behavior of students at Nakhon

Pathom Rajabhat University regarding the Temu application.
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'Communication Arts, Faculty of Management Sciences, Nakhon Pathom Rajabhat University

*664553005@webmail.npru.ac.th
Abstract

This research aimed to 1) study the exposure to online advertising of the Temu application among
students of Nakhon Pathom Rajabhat University, 2) study the attitudes and acceptance of technology
towards the Temu application among students of Nakhon Pathom Rajabhat University, and 3) study the
purchasing behavior of products made through the Temu application among students of Nakhon Pathom
Rajabhat University. The sample consisted of 400 undergraduate students. Data were collected using
questionnaires and analyzed using descriptive statistics, including percentages, means, and standard
deviations.

The research findings revealed that the majority of the sample were male (53.1%), mostly second-
year students, totaling 142 individuals (34.1%). Regarding exposure and awareness, the sample showed a
high level of exposure and awareness of Temu app advertisements (3.36%), primarily through social media
exposure and following or clicking on ads, which was at the highest level (4.39%). Awareness of the Temu
app itself was also high (4.49%), with the most perceived aspects being the value for money, product
variety, and attractive promotions. In terms of attitudes and technological acceptance, the sample
considered the Temu app highly attractive (4.45%), but its credibility was at a moderate level (3.65%).
Regarding purchasing behavior, the sample had previously purchased goods through the Temu app and
exhibited a high level of purchasing behavior (4.42%), with credibility being the most important factor
(4.46%), followed by promotions (4.40%). However, regular purchasing behavior was at a moderate level
(2.96%). The research findings indicate that... Although Nakhon Pathom Rajabhat University students have
a positive attitude towards the Temu application in terms of ease of use, benefits, and attractive
promotions, they have low trust in the application. Most exhibit trial purchase behavior through the Temu
application, primarily motivated by promotions such as discounts and value-for-money prices. However,
while consumers show a tendency towards repeat purchases and word-of-mouth recommendations,
purchase behavior is not consistent, reflecting an opportunity for strategic development to increase usage

frequency in the future.

Keywords: Temu , Perceptions , Attitudes , Buying Behavior , Students
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AungAnssunsPeuazulidluswian weinssunsgediulvaiinainusagslasulystuduluseduan

'
= '

g (Awade = 4.40) Tuvaefaudlunisdeussdegluseduuiunais (Auade = 2.96) dwsuuwilialuouian

q

Y

= v o a o o ' a Y & 1wy 1a a & '
ﬂq&l(ﬂ’daﬁl’]\mLL“LJ’JI‘L!@J‘Mﬁ]zLﬂ@ﬂ’lisﬂIE]"?jﬂuﬁxﬂ‘UN’m (ﬂ’lLaﬁEJ = 437) LLﬁ(ﬂﬂMLWLJ’J’]Elﬂ‘l@JLﬂ(ﬂWE]ﬁlﬂiﬁJﬂ’li"U@@EJN

sawlies uaglonalumssnugugnAnlussezen
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UNAINAVINS
Founey N135U3 viAuAd wazngAnssun1sPeduAlukeUnGlATY TEMU vasinfnwuminetdeswiguasugy

Y o a

UNAnLD memismm’afﬁmﬂﬁmﬁumﬁé’ug NAUAR LLaswqaﬂﬁimﬂﬁ%@JﬁuﬁwmuLLmeﬁmsﬁ’u Temu
Faduunanrlefudneuniifedyraduamels PDD Holdings Tnewufnwnguthmnefiduindnwaminedesy
fpuasugy Fadunguiltln3umeluladlmildsing sanisAnwimuinnguitegnainisuideyatmanslussiugs
Wuledeaiiie Tnsueriduddauduauasilusiuduiviaula Yasevdnd dsasonisdnauladefan
hideievesunanlafuuarauduaivessim uenaini msldnagns Gamification Ssteiiiuanufsgalalums
Hamw whziimufnadesnunmdud wifuslnadunliuiznduindeduasuuzihdelussduiigann

unh woundiady Temu lidnnaiussduasiiioulusnisdudnialandelunagsia "danseann
T5s91u" (Direct from Factory) ¥ilansnsavhsandudldgnauthaule dwsuluvszmelng Temu 16Eugnnain

Y [y

agantinluyiel 2567-2568 laesjatuluiingudndnw msfinwaseliiiingusvasdimelinmeniangdnnagnsnyi

q q
¥

1% Temu iulnegnsimnsglan sufsdnuiladoiifidvinasensdnauladovesauiuln teiduuumdlunish
AnudilangAnssuguslaalugafivia

nsnumukaviaueITsunssu lun1sinssingAnssuduilaalafinisuiwuniAndiunnuAuaLay
wielulad (TAM Perspectives) 11U3uld damuinduslnafiyuneadeuanlusuanuazanauisuazniseoniu
walulad Ussiivddgusznaumenisiuivsslonilusunisussudanan (Anade 4.30) wavanudiglunsldou
flsidudoudustunounisainssufnisdsdfe uonanissdinislinagns Gamification wu mavyuisdoideslua
Wieuduan Jeaenndeafunanisifeiiszyingudnvalveswoundinduiinnuviuaty (azuuy 4.45) Faganaanu
indauazatsuszaunsaimsdeutiafiaynauny
MIBATIZAUTTAUMIUNENIFING 21NNITIATIERTOYAVNSEdR wulssiumalrnisiivhaulased

v '

1.n155U3uazn1snde (High Exposure) nquiteg1aiin1ssuilavansuluduailifie Wy TikTok uag

q

Facebook lusgsiugaunn (Aede 4.39) laednmimanae dusaignediauniede

'
v

ruAdwazAUing wlazilvinuafnaseanuazainauiy widuslnadulnuinanuguaindun
(Gudldasaun) wazeuaendbvessruuinaniu dadudedviiisnsnadenstedesiignilafioutuiadoiu
nginssumsindulade dulvajdegludu maveassdemunszuauasussgilanndiuanuazaUos snniaam
fioansAudnegisasinane Tnetladefiiisvnaguanionwindulatodelusludunasdiuan (Aiade 4.40)

asUnauazlanwiruznRYINg anudisaves Temu Tunquin@nwsudguasuguiinannsnaulang
301 auduen uaz amde Tdeg1unsign egrlsfiniy Fimugmedmmstlfidiuin enuihdefio (Credibility)
Huthadoiiddyiian (Auade 4.46) asvilfunanosudidu wilulagtuasduuldunistetlussiugs (Aiade
4.37) uiruiimges Temu Aensitannnmnnauduazaudaeadovesdoya edsuangfnssunisde

malusludulganusnilussozens [3 - 4]

5. afiusneNan13IdY
NMsAnITeEes msldiadesile Al dunginssumsuarndeyainiansvestnAnwiuminende sy

9 YA o Y Yo a v a 2 A o &
ﬂﬂuﬂiﬂiﬂ Q?QHI@UWNﬁﬂﬁ’NEJ&J’]E]ﬂIJi’]EJIu‘lJSSLﬂuVluWﬁuiﬁ] AU

a o o v a

WinnssunsITegdinudaniezuaznsiauieg19dsdy




NFUTEYNIYINTTLAUBIA AT 18 W InedessiguasUgy

9 - 10 n3ngAu 2569

5.1 Svdnavasdednusaulaiuaznagnssian

nansIdeazviouliiiuegrsdniauin nmsdlefuinasiiuladvaiideddninageanndongu dndnw
uAngdeneiuasigy fsaeandostunisiuitueundinduiinengnuasilusludufigela dlmifuinagns
nsnaafiidunisiagnguauiulmiiuladeaiiiodedudisaiusenda (Cost Leadership) Wutladudidni
nsyaulAnn1sAanvukasnaaedlda Fawarnanaenndeiuuiifnues Technology Acceptance Model
fiszyin vaunfuasmssuiusslovifutadoidaiidmaionissoniuuasnslinumalulad

Wailiidenndesiuauiduves Davis Fred D. [5] fiwudn Perceived Usefulness waw Perceived Ease of
Use danasioriruafiaznginssunislian wazaonndeiuauisdanes Venkatesh Viswanath et al. [6] fiwuin

Uadesunssuiuasiiruafilusiudsddglunmseuienginssunisldinalulad

5.2 ArwdaubessninansdedaeTusTuduiuanusdniveuusud

wiinguiegisariiuulinnisdesngs (Aade = 4.37) uarldaioge widlefiarsanngnssumud
wimandnlunistefie Tusludu’ (Auade = 4.40) Tuvasiins ‘ailudsed ndvegluszdutiunans (Auade =
2.96) eAuTeled dnfnwuminendessiguesuguiingAnssugeulnisiasian (Price-sensitive) nsinaulade

JuinTuileddnindianuduainingdiuan UNnIANUENTUYTEANNANAREMIUNaANETUDE1 TR

5.3 autwedadnaduaanudinnig

' '
a £ a = v

Nan1SIenulsedunUaulafe nan1sITenuin “anuundede” IdnSnateuiian Yeo1aaeioudn

q

'
a 19 a v

Fuilapdalimnuivaiigrfuauninduduazainulasndeveunannesy Jeaenadesiunuideves Paviou
Paul A. [7] iszyinarudeduduladudidy wiseddnalunisaisluuiunvesnduddibnnseiind
Mtiudseduneladn wiinfnwuminerdesuiguasdguasusediusnuannuvasnsdy AuNIN waznIs
dnddluszaunn us "anudedelunmsw nauldasuuunnanlunisfinwasall (Aiede = 2.93 eglusedulu
na1a) uaasliiululszuunstissRunsemsldauasiled uadn@nwuninendussdguasuguonadaini
- @ @ I ¢ A = A = | s v "y
indeuuaasadlunmanualveawusus viseaudsusdy 9 daluguassadiAgunanesudesaineniny

Wdetle (Brand Trust) wiedsuaing@enulusiudu idugniUssdlussezen
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