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Abstract

The objectives of this research were: 1) to examine the viewing behaviors of Netflix Original content
among students in the Faculty of Management Sciences at Nakhon Pathom Rajabhat University, and 2) to
investigate the influence of Netflix Original content on student loyalty. This study employed a quantitative
research design utilizing a survey approach. Data were collected via a validated and reliable questionnaire
from a sample of 400 students selected from the Faculty of Management Sciences, Nakhon Pathom
Rajabhat University. The collected data were analyzed using descriptive statistics.

The research findings revealed that the majority of the respondents were female, currently in their
second year of study, and majoring in General Management. This demographic profile reflects a sample of
early-to-mid-stage undergraduate students who exhibit high digital media exposure and continuous online
media consumption. Regarding viewing behaviors, most students watched Netflix Original content 1-2 times
per week, spending approximately 1-2 hours per session. Movies were the most popular content type,
followed by series and documentaries, respectively. The peak viewing hours were during the evening 18:01-
22:00, and smartphones were the primary device used for streaming. These behaviors align with the media
consumption habits of the digital-native generation, which prioritizes convenience, speed, and anytime-
anywhere accessibility. Furthermore, the analysis of the influence of Netflix Original content on user loyalty
indicated a high overall level (M = 3.95¢, $SD = 0.989). This demonstrates that original content plays a
critical role in fostering engagement and platform loyalty. Specifically, the intention to recommend the
service to others yielded the highest mean score. Conversely, although the intention to not switch to
competing platforms received the lowest mean score, it remained at a high level. This suggests that while
users remain open to alternative platforms, they tend to maintain their loyalty to Netflix due to the distinct

quality and uniqueness of its original content.

Keywords: Viewing Behavior, Original Content, Netflix, Customer Loyalty
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TpgnmMsImmudn Aeumnug Original uu Netflix finaunmiluiivensuluszdugenndliusns Ineuseiaun
AT LANAL Teun n1senszauanuluiioanTnvesinuans uaynsRansadIusIATRIAUmALNE NN
B Feanufimelalunmsmveslduimsiioglussivas feduladeddfidmasonsaduanuinfdouwnaniosy

Tusvazen

5. MseAUTENa

nMsAneITeides Bvsnavesreumud Original Ul Netflix serusniivesindnu anginein1sdnnis
wiMinedesvdguasugy fIdeanunsahussinudfyannansidenneiusenals il

1. AT IEHARUNGANTTUNITUBNYDMINANY ANEINEINITIANTT UM INENFETIVAUATUTY HANISANY
NEANITUNUI ﬂduﬁaaéﬂaﬁndaulmgLﬂuﬁfﬂﬁﬂmmja U7 2 avanisdanisitaly fngAnssunssuTuA
TuiisfiagviouidTintuiFousgisdniau Taeidoniuvalugaanan 18.01 - 22,00 u. gefis¥esay 59 rugunsaindn
fio aunsnlnlu (Govas 56.3) uarldiaa 12 Slusrends Ussiiiufedvnelddn dranafindnfenaindeu
wa1INNISIEN BUnIavhnanssuvewmInNe sy nsldaunininwdusenineunsdiuda (Personal Screen)
agviouiamudeanisanududiuiuazaruazainauis uenani nisfitin@nunieug nmeuns (Movies) ifu
dusunils (Fevay 33.9) aeandosiutodifindiunan (1-2 Hilue) insrznmeunsiduneumuduuuatlui (Stand-
alone) laidesldnanynituseidessnuumiieunsgdidnansddu demeulandnisudmsnarvesindnuissei
Uayayolaaian

2. ofuenaf udvEnavesaLlanlmifidssasanisuansde nan1siiasizinuin SvEnavesnoumud
Original Tudiu euuvanlniuansrsanunasodudu lé¥uriadegaunn ( x = 4.35) uazdwalnensdliian ns
w1 Netflix Wiiitounsenuidn dellradogsiiandususiu 1 (x = 4.37) eAusglein Tupmesvesimamans
AoUMUA Original viwithilueeailodearsmsnanniiaine gaueiiduendnual (USP) Wuwusus ioaeu
wuddeuwlantvl asfsusingmasifiondt unaunumnedsa (Social Conversation) lungaifioutindnun
an153 Yot aonndeeuaui Yo kwanchanok Phukmati and Supinya Yansornboon 2022 (7) a5 U741
n1snaaLdailon (Content Marketing) fifianininuagvganiisulsild fdviwadeindennufianelauasaing

ANuAnAvasauTulud wenNldiaenAfIiUNaN1IANYIVEY Papawadee Sitthichai 2022 (8) M58y Nszua

i

= o sa o o &

dernoaulauiidninasgrsndeioy mafannendannszia iliindnwidessuurureumudniduduy

'
o o A o

haiethlunageduiieu nmsvensslunguiin@nwidaduussiuindeuddaiivinly Netflix gidenldidususy
wsn (x = 4.35)

3. sfiuTenafuANLUIEU WA Alug AT WaRSuEls nanTesIEEnuIn Anudndlunw
swedluszd 1n uinaiTondutlidulssiuiihaulafe anudeansliwFeulldunanesudu nduidiads

mfigadledisuiuduusiianun ( x = 3.65) Ussihuilannsoeduneladn wiindnwasfianelawasinddensun

'
o

wAves Netflix wiilugalasugiafdvianiiniswdstugs (Streaming Wars) Juslaaiimaienviainvany wazdaunu

adax &

Tun1siUa suunaanosus (Low Switching Cost) AuAnAN T390y AuAnAs oLl amn (Content Loyalty)
wnnanuAnAdeiLeUnandy Yedunuiidenndosiunuitessiuainaes Aguiar tag Waldfogel 2023 (9)
fesursusngnisailunainifloaniufiein fuslaagaluidngAnssy nsadasaudnuuvaduduidou
(Subscription Hopping w3e Multi-homing) Aeweuilavénelatnsunanriesududansn mnunanresutuiinou

WIUAN2IETInueeINg Aeliy ulneumnud Original ¥4 Netflix vlaniwagslun1sinweendldny us
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wwannesuilionvzalald wsznauindnwdnalnivuasnsonayliunaasdldunanesuruiegianenind

wsegelanannwe

UBLAUDUULIINNANITIVY

1. 91nuan 33 wui Yaqureumud Original uu Netflix Saunmiliufisonsulusiugsangld deidu
Haduddnyfidamanonisasannusninounanesiluszezens

2. MNuaNITITE wud dndnuingAinssuiusunoumuiinnniy 1 weundiedu nsandufisdetuifisasd
nsuteduifusnntu

JarduaruzansuuIdeusuan

1. msAnw3sensedl Anuidnsnavesnaunus Orginal uu Netflix foaudnivesindny) A

Ingmsdans aminedeneiquasgy Wesdesmaier lunsinmeduiolumsnuandedesmadu

LNSLAY

2. MsfAnyITeasedl Anwrannguidmunetdnfnwinneinein1sdanis anninerdesiviguasugy Tu

nsfnwmsselumsAnyingudmunennitegy
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