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Abstract

This research aimed to: 1) study media consumption behavior and tracking of T-POP artists, and 2)
investigate motivational factors influencing the following of T-POP artists among students at Nakhon Pathom
Rajabhat University. The research sample consisted of 400 students from Nakhon Pathom Rajabhat
University, obtained through stratified random sampling [Query Content, 55]. The data collection instrument
was an online questionnaire. Statistical analysis included percentage, mean, and standard deviation.The
findings revealed that the majority of students primarily consume media related to T-POP artists through
Facebook (68%), followed by X (65.5%), and TikTok (57.5%). The average time spent tracking artists is 1-2
hours per day, with a frequency of 1-2 times per week. The most popular content is live streams (25%),
and the most followed artist group is DICE. Overall, motivational factors influencing the tracking of T-POP
artists were at a medium level (mean = 3.08). The most significant factor was social popularity (mean =
3.14), followed by entertainment and updating new information. Furthermore, following artists serves as a
tool for academic stress relief and reflects national pride in Thai cultural identity, which is perceived as

globally standard yet culturally accessible.

Keywords: Media Consumption Behavior, Motivation, T-POP Artists, Nakhon Pathom Rajabhat University
Students
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uasUg awnsadmneiusenalalulssiiuddy il
1. fungfnssunadaiudeifieatudalu T-POP
1.1 Fosmansinnumsfinansisewuinnguiienaidenldvesmns Facebook w1niian (ae

4

av 68) 599a911AD X (Twitter) ($peay 65.5) wag TikTok (Faway 57.5) auisaaiuselain Facebook Fapadu

¥
&

waarlesuiuguidndsieuaziyusuwruadu (Fanpage/Group) Miduuds Tuvazifieniu X (Twitter) Auduiiu

=p

P
o W o o

dAverimusssuwuadulunsdliandnasuuuissalndiuuewuiin g TikTok Wuunanvesuifledun

)N

e

o w Y o a o = o P ' ' ' = & d
MawnussazaanadeiungAnssuvestindnyiiy 18-20 U Jadunduussvinsdiulugjresnsfinui Useiaudl
donnd ot uUITeues Suwvannamethar, T. [6] finudunanesy TikTok waz X (Twitter) \Judandniingu

WLUBLSTUR (Gen 2) TiRanuladaladuaziiomdivesdallu T-POP Fedwmananisdndulafnniuagiawnn

1612

a o o v a

WinnssunsITegdinudaniezuaznsiauieg19dsdy




NFUTEYNIYINTTLAUBIA AT 18 W InedessiguasUgy

9 - 10 n3ngAu 2569

1.2 \lemilimnuaula: nsfinqusiegrellondnauneunuduszinlaian Seeay 25) way

F18M3lsh (Fovar 24.3) snnndmeumusiUssaminayMV (fevar 15.3) eAuselai uiuaduludagiuiaig
Hoen15UJdUNUS (Interaction) wagauianlndadaiuAalu nsglafdaansenlstiviliiuyainam Ay

553U waglaflaladvesdatiu Gsadennuidnyniuldunnninsansanumasiissedaiel Feaenndesiv

' '
=1

Veerapattanaphan, T. [7] fiszyindeluuiun T-POP Aefiuiin1sieansiaiouaseanvihlviifianginssunisinniu

wuuidualyil (Real-time Engagement) 1y nslasian

%%
Sa '

1.3 wgfinssun1sinauAadunanes (Multi-fandom): Han1sAnwnTingusiiegsieufnniu

a a

Aatunnndn 129 Gaed DICE Wususunilafesas 67.5 mudae JASP.ER Sovay 65.5 uasnedu  ludndilaide
i) aaus1eladn geamnssu T-POP ludagduiinisvitausiuiu (Collaboration) 5¥13193M3 BA1ELNAIDE
vepnds iliuruaduilonialinsuuasdusoufatundulal 4 Wdietu shlugnginssunisaduayuisnis T-POP
TUNMTIWUINNTINTTARAIENINFE ABARRDITURIANTEUUTNANINATEIATIATIETIAVEY Pannaraksa, P.
[8] Aireinas uwanvledy wazguvuuLAdy Yinnuaeauszauiuiietuindeugnaiunsay T-POP Tunwsay

2. iuwssgslalumsfanudatiy T-POP

I~ a a

2.1 nszuaderuuazn1sindsny wssgdlanilanedegegnme Annumsensewanuiealuday

q

:
=

(3.14) @nsaeiuselean Wesnngusedraduthnuumningtds Jaduieienlinuddyiunisfudiu

'
o @

wilsaanguiiiouuazdsnu (Peer influence) nsAnnuAadu T-POP fitndudunszuadonaduniosdiondslunis
afeunaunu visevhlvisaninuewiuvgnisaluazlinnnssua denndesiu Suksamran, V. [9] Assyinguiiiou
wazniseausunsdsanlusminendesivdy \uladendniidmwas ansfianiunszua T-POP wieldiduiade

aunulazainansuensu

Y yse a

2.2 mutiuilaagnsweunaty n1snusaslasunsaamumsshliidnaunuasindamau

U 3

way Weduiandashazkanuln q Jaadssetawvinguy (3.12) aennassiungfnssunisldiianinewes
dnAnwnsinlddedianesulaituas 1-4 $3lus WevdanssutiunuinseratgauasenInnssou sadull

n1u nounstiusyleviuazainuiisnaly (Uses and Gratifications Theory) [3] uazaenndediyu Phromsiri, N.

o o A

[10] inudusagdlasiuanuduiisuasnamdnuiainanuduais (Escapism) udadudrdgynviliinfnwidm
YU T-POP LiloanA1n3en
2.3 ypdnnmilguiunanunas Wiauladussgdatenivevaladinamisnisuanives@atiu
v A a v P o i o LA o v A o & a ~ 9
ndufiAadetesiian (2.98) wivzeyluszdulunaraduieniuiedu 9 Useiiulawisnedunedenlesiv
a A Vv o | e ) ' ) & v ' a '
noRnssunsandeladn Tugadagdu wuinfgeunuaduenalidliunandmanumas Wundniesed1auied ud

W1NABUINUA LAz uYesfaly” i nauenudeluleaiifeludadesiundrdyedisuin aenadesiv

'
a

Boonyang, V. [11] #ieSuiga1naln Soft Power 989 T-POP lauflaiduiigauadainasuniduni1sieis 09512

a a

(Storytelling) uazyndna nvasAatlu ienseduliiinanuassndnddenusudlunytdndnw

q
o =

Unfnwlusedugdnadsatouninlniudefviuade s9a57 wazinizfianseuandnuiy

o o .

wranvlesusyaulanegdided Aty wannidnniagiilaludndnualimusssulveswadendifshewnleoudqe

AMAINTEAUAING TUITBTRYIENAENIIARITIAUMA BN MITalETENIIsEIUNAN LAz IUYTINA WAL

q
¥

figatidn T-POP laadsiiuiiatiousiuiumeiansssu (Decentralized Virtual Space) finusulnsiluynituiannsa

SRR NI A it A O SR NN (R IR LS
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