NFUTEYNIYINTTLAUBIA AT 18 W InedessiguasUgy

9 - 10 n3ngAu 2569

238FITUNITHETIULADANDINNATD DY

AMUNINIBVBIUNTMAATERSHaAUSURAYaU TudIAY
W39 ganaily’

aundvrfinaeans auzine1n1sdinns unne desiviguasigy

*Voon58@hotmail.com
UNANYD

unanArinsatuiliiingussasdif eviauenisiinseianuiime faasesssuiiiad uainnis
Wasuulasdslassaiesszuuinadelugaiisanoimduniunummdnlumsdnassuasinauetoyaians
(Algorithmic Gatekeeping) meliusunvesdinusaniosuaznsimueteddu

KaMIANy MU MeviauessaneifuuuunaniosuiivaneliAnungmnifidmansenusiodinu 3
Usenisddey 1dun 1) msiiavesuriadesagiiou (Echo Chamber) wareandnsuvisianses (Filter Bubble) i
ai’nﬁmmu%%u%’agaﬁua’mwma 2) MyduaSunoumudidusrensualifiowarsnnisiidugan (Engagement) 39
ﬂ"umauqsumwmqﬁzyzywaaé’mu uaz 3) nsvianulusilansiaaoulaveunaluladnasssi (Black Box)
Ui vt anuimevesindmeamanslugeataqoulilddinogifesurnianande ifamuamvindu u
sudaunumlunmstundoussesssunisdeasiiunisadisanuaaianedanesiia (Aleorithmic Literacy) Tuf

Fuans wazmswanduliifaunsgiuausuiageuldulouis Welinsdeasiiueiesdelunisadedenu

' P
il oA

a5z fllladanuaaaiasamnalulad LwiﬁmmLsﬁmLLﬂﬁaéhuﬁ863311LLasﬁﬂﬂg{'miﬁ@ummdmmﬁwmau

e e

®

AdAgy: 938555UNSHRANT danesiin deudaaiur ANUSURnYeUsedn ANRAIANNeER

1572

a o o v a

WinnssunsITegdinudaniezuaznsiauieg19dsdy




N15Us2YUIVINTTLAULIR ATIN 18 umAInendesuiguasuga 1573

9 - 10 n3ngAu 2569

Communication Ethics in the Era of Algorithmic Dominance Challenges of

Communication Arts Professionals toward Social Responsibility

Marisa Sujittavanich’

'Department of Communication Arts, Faculty of Management Sciences,
Nakhon Pathom Rajabhat University

*Voon58@hotmail.com
Abstract

This academic article aims to analyze the ethical challenges emerging from the structural shifts in
the media ecosystem, particularly in an era where algorithms have become the primary mechanism for
information selection and dissemination—a phenomenon known as "Algorithmic Gatekeeping."

This analysis is situated within the context of a smart society and the pursuit of sustainable
development. The findings indicate that algorithmic operations on digital platforms have significantly
impacted society in three key dimensions 1) the creation of "Echo Chambers" and "Filter Bubbles" that
restrict exposure to diverse perspectives; 2) the promotion of sensationalized content to maximize
engagement, which undermines the collective intellectual well-being of society; and 3) a lack of
transparency and accountability inherent in "Black Box" technology. The article highlights that the
challenges for communication arts professionals today extend beyond the production of high-quality
media; they encompass a vital role in advancing communication ethics by fostering "Algorithmic Literacy”
among audiences and advocating for policy-level accountability standards. Ultimately, communication
must serve as a foundational tool for building a smart society—one that is characterized not only by
technological intelligence but also by a robust ethical framework that fosters sustainable intellectual and

social development.
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6.1 nMsdsuunumanguanieg "gad1eadnuaaian1edana3iin” (Algorithmic Literacy)
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