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Abstract

This research aimed to investigate the factors affecting convenience store management during rush
hours in Pathum Thani Province. A quantitative research approach was employed. Data were collected
through online questionnaires from 400 consumers in Mueang Pathum Thani District and Sam Khok District.
The data were analyzed using frequency, percentage, mean, standard deviation, and One-Way Analysis of
Variance (One-Way ANOVA).

The results revealed that the majority of respondents were female, aged 20-30 years, single, had an
educational level below a bachelor’s degree, were students, and earned an average monthly income of
10,000-15,000 baht. Consumers placed great importance on speed and convenience when purchasing
products, with ready-to-eat meals, beverages, and familiar products requiring minimal decision-making time
being the most frequently purchased items. Overall, consumers’ opinions toward convenience store
management were at the highest level, with the highest mean scores observed for the store’s physical
environment and service quality. The hypothesis testing indicated that differences in gender, age,
occupation, and monthly income significantly affected consumers’ opinions regarding convenience store
management at the 0.05 level. These findings suggest that personal factors play an important role in shaping

consumers’ expectations and perceptions of convenience store management and service during rush hours.

Keywords: Convenience Store, Management Product, Arrangement Layout, Customer Experience, Rush

Hours
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Ao o
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Buying Behavior 984 [11] ﬁa%ma'jwrﬁﬁimﬁﬂLaaﬂ%aauﬁﬂﬁﬁummﬁaamL'Jaﬂumiﬁmﬁuia AUANUTIUA
warAUAMNITUINNT wud Juilaelianuddyiuanuazein anudusedeu msdansdud waganusingy
Tumsliuinisveamtney esndelidenteduilfazmnuavansvesailumsliuinms aenndesiungul
Store Atmosphere ﬁa%mEn'wam'wLnﬂé’amwaiuiﬁuﬁmasfaaﬁmﬁuaswqaﬂﬁmﬁﬁyaﬁumsjfu%lm ERHRN
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Physical Evidence, Process ua People filidvisnasemnuitenelauasnsnduanldudnisn
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wqﬁﬂiiuﬂﬁ%auwiuwé’u (Impulse Buying) flunumédsenisidentedui ImEJLawwauﬁwﬁf{TmNﬁnmﬁm
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dareuauu (f13l)

1. Frudnwmurnisnienn $1uagaindonsiinisdnnsunudadiu (Store Layout) Tnsdanguaudi
Fudusesioveslurisnanssiou 1wy emnswdouniu (Grab & Go) wagtadosdu Tilusumisilidndsinouay
weaiulddnuiiiiiuiniu Woannalumsdumauduesuilna

2. PMUANAMNITUINT HUTMIMITEinIInnsmdsau (Staffing) Iniliteaneludiaian Peak Hours (06.00-
09.00 u. ua¥ 17.00-20.00 u.) Inguiumnusaniilunsdiseiu warmsdatosthsziuiuiuiideduoaes
WienouaussmmiessaunniBadulafsitesuumaiogean

3. Msdeansaaanungauidivine esnnaidenuin "oy fdnsnardenuianela $1udiaas
nsfomantedaluslutuiineulandnquawihaunasdlvainntu wu gaomadiiiunnuduruaznanings

Waliusyauanuitanelalunguduslnanieygudedivwiliuanuianelamningu oy
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