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Developing channels for selling agricultural products through Line Official
Account (LINE OA) and LINE shopping of Pathom Mongkol Market, Mueang
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Abstract

This research uses a research and development approach with the following objectives: 1) To
develop an application for the agricultural product distribution channel of the Pathom Mongkol Market,
Mueang District, Nakhon Pathom Province. 2) To evaluate the quality of the agricultural product distribution
channel application of the Pathom Mongkol Market, Mueang District, Nakhon Pathom Province. The target
group for this research was 30 consumers and Entrepreneur. The sample was selected using an Accidental
sampling method. Because the exact number of customers is unknown. The research tools used in this
study were: Agricultural product distribution channel application, Evaluation form for the quality of the
agricultural product distribution channel application in Pathom Mongkol Market. The development team
conducted a study to identify the most suitable methods for trading agricultural products. The gathered
information was then used to develop an application based on the SDLC framework. The application was
evaluated for quality by experts. The basic statistics used were mean and standard deviation.

Research outcomes. 1 The development of a mobile application for the Pathom Mongkol Market in
Mueang District, Nakhon Pathom Province, has resulted in a successful tool for both farmers and consumers.
The application, designed for both iOS and Android smartphones and tablets, facilitates the buying and
selling of agricultural products within the market and beyond. It empowers farmers to expand their market
reach and consumers to access fresh, local produce conveniently. 2. Expert evaluation of the mobile
application for buying and selling organic agricultural products at Pathom Mongkol Market in Mueang District,
Nakhon Pathom Province, yielded highly positive results. The overall application quality was rated at 4.19
out of 5, with a standard deviation of 0.72. This indicates that the application consistently meets or exceeds

user expectations.
Keywords: Applications, Distribution channels, Pathom Mongkol Market
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Aundnfne
finafiasag Idendevainuas 4.46 0.77 1nign
HauAnSoudnda 4.26 0.69 nniign
HauiAua nuazanlvl 4.40 0.62 nniign
fnsduienduaegiaue 4.03 0.85 ey
Aumilussyingiazen 4.00 0.78 ey

52 4.23 0.74 anitgn
A1UIIAY
Adudansmiluioudiou Ussneunsindulafudesmsduld  4.50 0.73 nniign
T51emsdufuanisineg1adnay 3.96 0.80 1N
Audilsienilvanza 4.20 0.71 1nign
simaudduiifianslaunguslna 4.10 0.66 1N
IIAENSUARNGMA 4.16 0.79 11N

39 4.18 0.73 ann
AUYBIMINTTINTMINY
14199 Line OA uag Line shopping 9as31uladne 4.46 0.77 1niign
Aufnegdememsindmiefiundetio 4.20 0.61 1niign
msdmheruseylatifiueuazmnliuigndn 4.16 0.74 un

373 4.19 0.70 an
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%1
anTedt 1 nanistsziiupnufiavelasensldmuremisnissmiedudinunsiiiu Line Official  Account
(LINE OA) Wa¥ LINE shopping (si©)
Uszihunisuseidiv X S.D. LAY
frudaasunsve
fduansmaumania 4.23 0.85 1niign
finslfduananiudiletonuson 4.20 0.71 uniian
fuinsdndanzineglng 4.26 0.69 uniian
fvesmouilefenusende 4.06 0.73 1N
394 4.17 0.74 Wl
funsleenu
winayiliesidnug 4.36 0.76 1nilan
fimsdanaangussnmaum 4.03 0.71 )
19178159 UAANIU Line OA 4.16 0.74 aly
fianugnaedlunisindsdudludagnen 4.13 0.73 1N
4.20 0.70 1nitgn
a4.17 0.72 aén
4.19 0.72 q4n

HansUsEliuAMuanala TNy Nany
59U

= v
AUNIND IATIUNNAY
PUINTLAUAMUNIND LR BNIT HIUTDINIINITIIUUIAUANNEATHIUY Line Official Account (LINE OA)

ez LINE shopping
v a_ @ ¢ i ' 9 d' = A a & 2 a a
ATURNFRNEUN WU QQIUSSWUMWﬂWQW (X=4.23) WaNANTUNTUTIVDAUITOLSEIALLUULRAYIINUIN

arnee idengenainvians (X=4.46) fauAamunnkazan vy (X=4.40) fFuAmToudnds

a

Tumtieyl
Taeadl snadusaunsanluilseuiiou Usenaunisdndulanudsanisduls (X=4.50) Fusilsiaiwmunsay

Amatl AEnull
(X=4.26)
drusan nuin egluseAuinn (X=4.18) Wefinnsalusedeaunsasesnzuuuaionnuinluniey

(X=4.20) AEndlianmuggna (X=4.16)

frudaamnemsdndiniie wui eglusedunn (X=4.19) Weiasandunedeanisadenziumads
Pnuntumdeslansil 1WA Line OA ua Line shopping va3iulidng (X=4.46) dufegdamenisindimie

Mindetie (X=4.20) NsimngruesuladiiuauazaIntilignA (X=4.16)
dudasBunisuie wui egluszdvann (X=4.17) definnsalusedeauisaSesnziumadonnuin
lumteeladsll Tusmsdadaisdegling (X=4.26) Tdmansimaumania (X=4.23) In1slidiuanainiiui
drunisldan wud eglussdvunn (X=4.17) definnsuilusedeaunsadesnzwuuadsainuinlum

\iatemugen X=4.20)
Weeladall viwyiaesldnude (X=4.36) F913a356Umnn1u Line OA (X=4.16) fianugnaodlunisindsdud

TdagnAn (X=4.13)
MNNTIATIERTEYALTDY N1ITAINIYRINIINTTMUI8AUAINYATHIY Line Official Account (LINE OA)

9. agUNaN1ANEN
wag LINE shopping vesiuinlunainUguuins 8.8 2.uasUsu nMsinsieinansl
Han1sUszliuaufisnelaionsldaunistomianisdmvinedudinunstiu Line Official Account (LINE

OA) wae LINE shopping vosi1uinlunainUgusena o.ilos 2.uAsugy mMunmsin nuln egly sedvunniign
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WaWaILIYeINIaN15TnT1UNe AuA LN YnsEIU LINE Official Account (LINE OA) wJuniswalungaanialu
Line Official Account lnensas1ssuneumuafidudedoyaiiieusynduiusiiiu udn wanein dunes niu

n3UsTduius waznsdeansiugndnldedwivadouassinsiBaenndeiu Seswenisfiadedeasiiumig

driin FadudndesmmiaiieiiunisindedeasuasUssuduiusdeyania q Snvisdvaunsoandurulunisude
Fonsusyanduiusludewniadug dsludiuvesnisinlassnuisavidunsaiianmanuunenndindu Adobe

Spark Post wagimuwanfladuliadisteasunudaisquaiuiluiinisuseanaadlneniunig Line Official
Account iiailunsuszynduniug Jatiednaneuiursuiafiigndfisdedeuaiuiediulisunsuvieaiiensns o
WnunTudatioinazyinliannsafingeavielalusuianuazludiunisinauresnidnauusenilduenndadu

Line Official Account fiauagamnniwnuMsAnsedeasungsunasdntisgnalaiednae
WBANEIAIUNINDLVB LD UNALATUTDINIINITIATMUNEAUALAYASHIU LINE Official Account (LINE

0A) anufiswelavesflifiuananufionela suiluwallosnannsiueuiisunansiuresweundiaduiiyg
Tdlaldeu nslianudidglunsdudsslevisedldnldsuuinsiinseiudsiidldaanimsedenisldnuai

A0ARROINU aNTesUIBisTefLardaLdyunin1siganu LINE Application 16 Tnaddefveinisladnufe anu
dzanaa57 walideidede n1sgnarnnududiud iesnnmsdanuuennaiUjifou vligununie

ledsdulyuniinnuidndndala Nillteidedsudssesnanifidniatunisailvaauas dufinlidime naeniu
nsinsedeansiulusesiilunnudusasnisinsedeansegrniunienisenalianunsofasedeansiureaniadls

11. Jaiauauus
11.1 Tusumsusziuanuiianela sundndue egluszauinniian wuzihlunsquantiuyindiuegis

ananawayivingauegvsallies inszdnaziudeunuggnialazmeania JadesUsunliiinaumsigay

11.2 Tarauaurlunisinwassaliy

Nuimukeundinduluasilidunisldfiaesvemeundindu Line Tfloguds Jamsdumniiwesvesiuliiuady
sgaiaue wWislidhdunisldonu anudesnisvesgnd uazilleanndufiaesiisuadun Aldiude Jaans

Anwimsldauuarsuwuuresudu Tunmsiuniaumseysulidiiuieundady
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