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Abstract

The research studied on relationship between perception on brand equity and celebrity endorsement
advertising and purchase intention of Lolane hair products. The main purpose aimed to study on
opinions about advertisements endorsed by celebrities to promote Lolane hair products for consumers.
It also studied on brand equity of Lolane hair products in the eyes of consumers in Bangkok as well as
studied on opinions of consumers' intention to purchase Lolane hair products. The population who were
main target of products in this study were 400 females and males, aged between 15 - 65 years. Tools
used to collect data were questionnaires to find frequency, percentage, average, standard deviation.
Analyses to test each hypothesis were based on applying t-test, F-test, Pearson Correlation.

The results of the study revealed that 1) Advertisements endorsed by famous people was significantly at
a high level 2) The recognition of brand values was significantly at a high level. 3) Intention to buy
Lolane hair was significantly at a high level. 4) Advertisements endorsed by famous people were related
to the intention to buy Lolane hair products by consumers in Bangkok. At the statistically significant level
of 0.05 and with a low relationship, perceived brand value of Lolane hair products was correlated with
the intention to buy Lolane hair products of consumers in Bangkok at the statistical significance level

0.05 and at a moderate level of relationship.

Keywords: Brand Equity, Celebrity Endorsement, Advertising, Purchase Intention, Lolane
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