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Abstract

The objective of the research was to study demographic factors and green marketing
factors influencing consumers’ buying decision for environmentally friendly bottled drinking water
products. The sample was those with prior experience to buy bottled drinking water products living in
Bangkok Metropolitan Region. Since the population size was large and unknown,the sample size was
determined and calculated by an unknown population formula. The sample was selected based on a
purposive sampling. The research instrument was a questionnaire whose reliability was determined using
Cronbach’s alpha coefficient. Data were collected by using online questionnaire from the sample of 400
consumers with prior experience to buy bottled drinking water products living in Bangkok Metropolitan
Region. Quantitative data were analyzed using percentage, mean, standard deviation as well as Multiple
Regression Analysis for testing hypotheses with a statistical significance level of 0.05.

The results of this study indicated that in terms of demographic factors, the respondents with
different gender had different buying decision for environmentally friendly bottled drinking water
products. In addition, in terms of green marketing factors, trust (8 = 0.508), interest (B = 0.331),

environmental brand mark (8 = 0.149), and product quality (B = 0.127) influenced consumers’ buying

decision for environmentally friendly bottled drinking water products.
Keywords: Buying decision, Environmentally friendly bottled drinking water, Green marketing
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