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Abstract

The purposes of this research were to study the marketing mix of Thai desserts and consumer
buying behavior on Thai desserts in Bangkok via Instagram, to study the marketing mix of Thai dessert in
Bangkok via Instagram classified by personal factors, and to study the relationship between personal
factors and consumer buying behavior on Thai desserts in Bangkok via Instagram. A questionnaires was
used as a tool for collecting data from 384 consumers, using a purposive sampling method. Data were
analyzed using frequency, percentage, mean, standard deviation, chi-square value, t-analysis, and One-
way ANOVA. The result of the research showed that the marketing mix in overall and all aspects were at
the highest level. By giving the highest importance to marketing promotion Followed by the product side
And the lowest price, respectively, by the aged consumer Education level And different incomes Give
different importance to marketing mix Statistical significance at the level of .05 And gender had related
with the buying behavior on Thai desserts on “the reason (Why)” and “the occasion to buy (When)”, age
had related to the buying behavior on Thai desserts in all aspects. The average income had correlated
with the buying behavior on Thai desserts in terms of “the types of Thai desserts purchased (What)”,
“the reason (Why)”, “the channel of distribution (Where)”, “who participated (Whom)” and “the cost of
buying / times (How)”, and the level of education had related to the buying behavior on Thai desserts in

terms of “Why”, “Where”, “Whom”, and “how” at the statistically significant at .05 level.
Keywords: Marketing Mix, Buying Behavior, Instagram
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