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Abstract

The objective of this research is to 1) study the advantages of online and offline marketing
channels of organic vegetable producers, and 2) study marketing mix factors (4Ps) of consumers and
measure the effectiveness of manufacturers. Non-toxic vegetables Classified by personal factors By
using Mixed Method Research, both research and qualitative research combined In qualitative research,
the sample group used in this research is from interviews with farmers who produce organic vegetables.
The samples were 5 structured interviews by using structured interview. The quantitative research
(Quantitative research) will use a sample of 384 organic vegetable consumers with 95% confidence and
collect data by using a simple random sampling. And analyze the data by using descriptive statistics
such as frequency, percentage, mean and standard deviation

The research found that 1) Farmers have a process to produce organic vegetables. Most of
the time it takes to produce an average of 25-30 days, most of which are grown morning glory. Because
it is a vegetable that is growing faster than other vegetables to deliver to Sri Muang market And select
all offline marketing channels, and 2) to study consumer marketing mix factors (4Ps) and measure the
effectiveness of organic vegetable producers. Classified by personal factors, most respondents are male.
Under the age of 25 years, student / student career Have a lower education level than a bachelor's
degree and have an income of less than 5000 baht. Marketing mix factors Overall, found that
Respondents ranked the highest level in marketing promotion (x = 4.46, SD = 0.790) in products (x =
4.35, SD = 0.643) in terms of price (x = 4.30, SD = 0.666) and Distribution channels (x = 4.22, SD = 0.708)
and measured from the performance measurement Overall, found that Was at the most important
level (x = 4.38 SD = 0.636). When considering each aspect, it was found that respondents value the
highest level of technical efficiency in adding value (x = 4.43, SD = 0.618 ) On the efficiency of safe
vegetables (x = 4.38, SD = 0.636) on the marketing efficiency (x = 4.35, SD = 0.643)

Keywords: online marketing, offline marketing, Organic Vegetable Manufacturers
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