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Risk management and Tourism Image In The Atmospheric Particulate Matter crisis
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Abstract

With the situation of Atmospheric Particulate Matter crisist is hisher than the standard in
Bangkok and surrounding provinces, affecting people's heal. Each one is likely to occur every year. Which
is another important factor affecting the decision to travel in the area The decrease in the number of
tourists during this period affected the tourism business operations in the area as a whole. This article
will present guidelines for managing the risk of dust pollution in small amounts exceeding the standards.
That will create a good tourism image. To build confidence of tourists return to travel in the area

Keywords: Risk management, Tourism Image, Atmospheric Particulate Matter crisis
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1: C. M. and Ritchie, J.R.B., 2003 International Pleasure Travelers Images of Four Mediterranean
Destinations: A Comparison of Visitors and Nonvisitors. Journal of Travel Research. Vol. 38, Issue2, pp. 144-
152. DOI: 10.1177/004728759903800207
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Criterion-Referenced Test Item Validity. Dutch Journal of Educational Research. Vol. 2, pp. 49-60
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