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Abstract

The objective of this research is to study the marketing mix factors affecting consumer
purchasing decision of condominiums in Bangkok. The sample use in the study is the people who are
interested to buy condominiums along the MRT blue line extension within a year. The online
questionnaire and survey of 400 samples have been conducted. The data was analyzed by frequency,
percentage, mean, standard deviation and multiple regression analysis. The results from study found
that the marketing mix factors affected consumer purchasing decision of condominiums in Bangkok with
statistical significance at 0.05 and considering the individual factors, the product factor are the most

influential. Followed by the price factor, the promotion factor and the place factor.
Keywords: marketing mix, purchasing decision, condominium
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