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Abstract

The objective of this research is to study about demography behavior and marketing mix of
iPhone in Thailand, a case study of Bangkok Province. The primary data was collected from 500
questionnaires, tested with hypotheses using Chi-square, T-test. The results of the studies showed the
most of the respondents are male, profession as a private company employee/state enterprise
employee. As for the factors affecting the purchase decision on an iPhone with statistical significance is
education. while the purchase decision on an iPhone is correlated with behavioral factors of smartphone
users in all aspects and there is also a difference of the average level of importance of the marketing mix
between those who buy iPhone and buy other smartphones in all aspects as well. The suggestion is that
the iPhone should focus on inventing and representing new technology in order to improve and enhance
the image of the premium level smart phone. Also, it should put the effort in advertisement via various

medias to increase itself market share.
Keywords: iPhone Smartphone Bangkok
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M3 1 Chi-square

Factor Chi-square P-value
FEM 1.345 0.246
EDU 3.958 0.047 *
SIN 0.211 0.646
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mi’]&ﬁ 3 T-test

Buy iPhone Buy Others Brand t df P-value
X SD X SD
PRODUCT 4.0191 0.75183 3.5362 0.92581 6.426 498 0.000 ***
BRAND 4.19 0.821 3.68 1.051 5.963 447.629 0.000 ***
PRO 4.05 0.882 3.50 1.124 6.035 448.880 0.000 ***
MAT 3.96 0.936 3.51 1.139 4.795 459.763 0.000 ***
EASY 3.94 0.994 3.39 1.085 5.786 481.871 0.000 ***
CAM 3.89 0.915 3.61 1.111 2972 460.402 0.003 **
SYS 4.08 0.963 3.58 1.162 5.252 461.827 0.000 ***
UPD 3.98 0.978 3.50 1.143 4.946 468.924 0.000 ***
AFUP 4.07 0.934 3.50 1.113 6.153 464.578 0.000 ***
PRICE 3.7481 0.81503 3.5158 0.94020 2.959 498 0.003 ***
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Buy iPhone Buy Others Brand t df P-value
X SD X SD

QUAL 371 0.926 3.54 1.112 1.870 462.892 0.062 *
CHEAP 3.58 0.926 3.49 1.098 1.012 465.689 0.312
DURA 3.85 0.907 3.54 1.066 3.519 467.569 0.000 ***
SUIT 3.84 0.995 3.49 1.113 3.713 477.603 0.000 ***
PLACE 3.6819 0.95078 3.2997 0.7642 4.432 498 0.000 ***
INT 3.51 1.196 3.14 1.261 3.310 487.161 0.001 ***
AGENT 3.62 1.103 3.22 1.247 3.818 475.487 0.000 ***
SHOP 3.92 1.002 3.54 1.146 3911 473.302 0.000 ***
PROMOTION 3.6084 0.84187 3.3605 0.88834 3.203 498 0.001 ***
ADME 3.73 0.970 3.38 1.059 3.849 481.803 0.000 ***
DISC 3.43 1.118 3.42 1.102 0.074 494.645 0.941
PROM 3.53 1.153 3.53 1.112 0.049 496.203 0.961
PACK 3.57 1.121 3.16 1.2943 3.722 471.511 0.000 ***
CRED 3.78 1.185 3.31 1.463 3.936 456.548 0.000  **
PEOPLE 3.8359 0.82311 3.5000 0.97736 4.168 498 0.000  ***
INFOR 3.74 0.909 3.43 1.048 3.581 ar1.717 0.000  ***
MANN 3.88 0.889 3.56 1.072 3.554 461.734 0.000  ***
PLE 3.89 0.948 3.51 1.143 3.993 462.00 0.000 ***
PHYSICAL 3.8473 0.85894 3.5098 0.92961 4.220 498 0.000  ***
RELI 3.98 0.953 3.58 1.067 4.370 a77.279 0.000  **
COM 3.81 0.953 3.48 1.086 3.557 474.007 0.000 ***
BEAU 3.76 0.983 3.47 1.074 3.132 481.767 0.002  ***
PROCESS 3.8053 0.91825 35714 0.96955 2.770 498 0.006  ***
CONV 3.87 0.978 3.58 1.047 3.150 484.923 0.002 ***
FAST 3.74 0.991 3.56 1.073 1.961 483.226 0.051 *

wewe - ¥ seautudAyneEdan o = 0.10
** gyautlodAgynIe@dan o = 0.05

= syauiludAgeanan ol = 0.01
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