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Abstract

The purpose of the this research were 1) to compare repurchase of the customer in bank as
classified by sex, age, graduated with degree, 2) to determine attitude of customer, quality of services,
satisfied of customers as predictor of repurchase of the customer

The sample of customer, are using the principles of Cochran with Error of 5 percent so research
get a sample of 400 people. Data were analysed for percentages, mean, standard deviation, statistic t-
test, One-way Analysis of Variance and the stepwise Multiple Regression analysis
The result found that :

1. Customer a classified by sex, age, graduated with degree were not different statistically.

2. Attitude of customer, quality of services, satisfied of customers as predicted repurchase of the
customer at the percentage of 33.5, with statistical significance at .001

Keywords: Attitude of customer, Quality of services, Satisfied of customers, Repurchase of the customer
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