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Abstract

The research aims to study on the Marketing mix and personal factor that related to
consumer’s purchasing decision making of N95 Masks at the convenience store in Din Daeng, Bangkok.
The representative sample group for this IS was 385 respondents who purchase the N95 Masks in
convenience store with calculate from Cocharan formulation in the case of unknown population then
were selected by purposive sampling method. The data collection analyze statistically by representing
the percentage, mean, standard deviation. The statistical hypothesis testing by using T-Test Independent,
F-Test, One-Way ANOVA, Chi-Square Test and Multiple Linear Regression Analysis with the statistically
significant at 0.5 level.

The study demonstrates of the differences of demographic characteristics between males and
females impact to the decision making for purchasing N95 Masks in overall and in specific aspects,
males and females have different levels of decision making for purchasing N95 Masks more than any
other face mask at the statistically significant at 0.5 level. The behavior of consumer’s purchasing is not
relate to purchasing N95 Masks in convenience store while the Marketing Mix (4P’s) also not impact to

purchasing N95 Masks in convenience store in overall of factors at the statistically significant at 0.5 level.

Keywords: Marketing Mix, Consumer’s purchasing decision making, N95 Masks, Convenience Store
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